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CHAPTER I
INTRODUCTION TO THE PROBLEM

"I can't think offhand of another profession in
which so much preparaticn goes into saying so little in
such a brief time to so many who forget, half-hear and

A This statement voiced the

mis-interpret so quickly.”
frustration of one of the investigator's broadcasting col-
leagues on the network level., While his area of labor is
in the news department, the problem of communication is
something all people in the business live with day in and
day out.

Nor.is the difficulty confined to secular broad-
casting. During a period of several years with religious
radio stations, the experimenter was made fully aware of
certain inadequacies in both the industry and the church.
Indeed, it is out of loyalty both to a "profession” and to
a Christian‘"possession" that this study of religious

broadcasting 1is attempted. 1In over seventeen years of

professional activity in all phases of the industry,

lbeter Hackes, Editorial in Quill, LVI (April,
1968), 22.



ranging from the news room, the programing department,

the sales office, the copy desk, on to the microphone, the
problems have been seen and the frustration felt. In
fourteen years of active service as a Sunday School
teacher, music director, church board member, and lay
leader in the church, there has been an increasing concern
that the church's message not be distorted by either a lack
of missionary commitment on one hand, or human ineptitude
on the other.

Though the message of the church has been gquestioned
in every age, the pressures of nationalism, urbanismn,
secularism, objectivism, communism, fascism, racialisn,
and a dozen other "isms" make it even more imperative that
those challenged by the need for a Christién alternative
‘uSe all effective and legitimate means to present clear-
cut answers to the questions being asked. As the Church
of the Nazarene moves into its seventn decade, it faces
the needs of a questioning world. Its leaders have shown
their allegiance to the missionary goals of the church -
concurrently with an increased awareness of the particular
problems of communication.

It was the intent of this paper to trace generally
the historical background of the Church of the Nazarene in
order that there might be an understanding of the communi-

cative drive of the denomination. This was followed by a



brief history of religious broadcasting describing the
place of the Nazarene ministry in the scheme of things.
The results of two major surveys were integrated here in
order to capture the philosophy of leaders and laymen in
regard to the communicative drive of the church.

The present state of communication theory was dis-
cussed to discover the personal and social factors involved
in the communication of meaning. As these concepts were
applied to the specific problems involved in religious
communication, there evolved suggestions for more effec-
tive broadcasting for the church in general, and the
Church of the. Nazarene in particular.

--As the experimenter mentioned in the survey letters,
it was impqrtant that the paper not only fulfill a scho-
lastic requirement but that it offer objective help to
the laity and the formal leadership of the church. It was
hoped the language and structure of the paper would be
intellectually challenging while at the saﬁe time offering
practical help to those in the church who lack a back-
ground of training and experience in the field. Acknowl-
edgment is made of the possibility of religious bias, but
hopefully this was balainced somewhat by training and expe-

rience in the communicative arts.



CHAPTER II
HISTORY OF THE CHURCH OF THE NAZARENE
I. FOUNDING AND GROWTH

Ia discussing broadcasting in the Church of the
Nazarene it is necessary to understand, in general terms,
the historical background of the church. From this base
of reference comes an understanding éf the theological and
doctriqg; underpinnings that have colored the thrust of

the church in its communicative dealings with the world.

The Church of the Nazarene is a Wesleyan denomi-
nation whose organization on a national basis took
place at Pilot Point, Texas, in 1908. 1Its member-
ship at that time was drawn from asscciations of
churches which had appeared within the previous two
decades in cities and towns of the northeastern and
far western states, as well as in the South and the
Middle Wezt. ©None of these parent bodies had origi-
nated simply as “secession from the Methodist church,
however. They were, rather, products of a spiritual
awakening which during the previous half-century had
cultivated among many denominations the doctrine and
experience if Christian perfection, or entire sanc-
tification.

The associations of churches holding to the doctrine

of Christian perfection thrived in the last decades of the

lTimothy L. Smith, Called Unto Holiness (Xansas
City: Nazarene Publishing House, 1962), p. 9.
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nineteenth century following the Civil War. Timothy Smith
has referred to "the Holiness Revival; 1858—88."2 The
secularism and indifference which followed the Civil War
greatly affected the established churches of the period.
Prominent Methodist pastors, among others, felt the only
answer was a return to the faith of their founders. Many
of the resulting associations eventually became members of
the National Holiness Association, which in turn was a
prime source group for the Church of the Nazarene,

Concurrently across the United States the holiness
revival was resulting in the organization of independent
churches, Disorganized at first, these groups gradually
developed into organized denominations.3

The Church of the Nazarene is the lérgest group
.emerging ffom the Nationai Holiness Movement. "It is the
product of several mergers among holiness groups and asso-
ciations of the East, South, and West . ; . bt

In October of 1908 the important meeting was held
at Pilot Point. This conclave not only established the

Church of the Nazarene on a national basis, but it wit-

nessed a significant compromise between those pledged to

erid., pp. 11-26.

hElmer T. Clark, The Small Sects in America (New
York: Abingdon Press, 1957), p. Th.




strict following of rules and those who rather preferred
to emphasize a2 discipline guaranteed by the Spirit.5

Dr. Smith points out significantly that:

. « » whatever our judgment of the compromise,
it established a balance between puritan and per-
fectionist, between law and liberty, which has
characterized the Church of the Nazarene from that
day forward.

The young church experienced rapid growth in the
years up to World War II. This rate of growth leveled off
during the years of the war, but resumed a swift pace fol-
lowing that conflict that has continued to this present
day.T General statistics for 1967 indicete the Church of
the Nazarene has approximately 5,000 churches, 370,000
church.ﬁembers, a Suﬁday School enrollment of nearly one
milljon and & weekly attendance of 435,000, a total prop-
erty value of over 400 million dollars, and total annual
giving amounting to more than 70O million.8 Per capita

giving for all purposes amounts to slightly more than

$190, one of the highest figures for any denomination.

’Smith, op. cit., p. 222.

6Ibid.

TChurch of the Nazarene, Journal of the 1l5th Gen-
eral Assembly (Kansas City: Nazarene Publishing House,
1960) , D« 211

8B. Edgar Johnson, "General Statistics for 1967,"
Herald of Holiness, LVI (January, 1968), 15.




Statistics reveal a yearly membership gain of between 2
and 2% per cent, an increase which has been rather con-

stant since World War II.
IXI. MISSIONARY PROGRAM

Important to the understanding of the missionary
emphasis of the Church of the Nazarene is the fact that
the church supports 537 missionaries on mission fields
around the world. The church ranked tenth in a recent
éurvey anong the leading missionary agencies in North
America that are sending_missionaries to other nations.9

“Inasmuch as two of those agencies have over ten
million members each, the figures for the Church of the
Nazarene are even more impressive. Fully equipped hospi-
tals are maintained on four mission fields, attesting to
the church's interest in the use of medical missions for
evangelism. The indication of the missiénaﬁy thrust of
the church at home comes from the fact that £n a typical

four-year period, the church received 52,000 members by

transfer from other Churches of the Nazarene, 9,000 from

INews item in the Herald of Hcliness, LVI (May,
1967), 18.
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other denominations, and 86,000 by profession of faith in
Christ.lo In other words, almost 60 per cent of new
church members are recent converts. This lends credence
to the fact that the Church of the Nazarene is actively
seeking to minister to those not committed to the Christian

faith.
IITI. EDUCATION

The denomination maintains six liberal arts col-
leges in all sections of this country and in Canada. The
last General Assembly authorized the construction of two
Juniof!;;lleges and two Bible schools, All of these new
institéfions are now in operation. The seminary, begun in
the 1940's, graduates sixty ministers a year. Total
enrollment for all educational institutions was 8,118 at

&4 The increased profes-

the beginning of the school year.
sionalism of the clergy may have decreased the evangelis-
tic thrust of the church by the emphasis on an educational

ministry as Kenneth Armstrong has suggested.re This

10church of the Nazarene, Journal of the 1Lkth Gen-
eral Assembly (Kansas City: Nazarene Publishing House,

19560), p. 9.

llyews item in the Herald of Holiness, LVI (October,
1967), 18.

12Kenneth S. Armstrong, "The Church of the Nazarene:
A Study of an Institutionalized Sect” (unpublished doctoral
dissertation, The University of Denver, Denver, 1958), p. 33.
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increased training, however, Has enabled the ministry to
relate to an increasingly better educated laity. Whiile
the constituency of the average congregation-is composed
largely of persons in the skilled labor class, there are
increased numbers of college educated professional people,
especially in the urban areas.

Certainly education has bheen of prime concern to
church leaders in the first half of the twentieth century.
Despite economic difficulties in earlier years, the church
has, to the point of sacrifice, preserved its institutions
of- higher learning. Nazarenes have considered "education
a device for building the inward strength necessary to
resist.-pressures from without.“l3

The denomination maintains a large publishing house
.in Kansas City with a salés volume in excess of $4,500,000
annually. Another church concern, the Lillenas Music Pub-
lishing Company, is significant in the religious music

field. In addition to Sunday School study materials, the

church publishes a weekly paper, the Herald of Holiness, a

monthly missionary magazine, Other Sheep, a young people's

magazine, Conquest, and a magazine for ministers, the
g ; s 23 P

Nazarene Preacher.

13Smith, op. cit., p. 333.
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IV. DOCTRINE

The denomination's doctrinal position has remained
constant through the years. The doctrinal statement in
the current church Manual is almost identical with that
recorded in the first Manual. The statement reads as fol-

lows:

We believe:
1. In one God--the Father, Son, and Holy Spirift.

2. That the 01d and New Testament Scriptures,
given by plenary inspiration,- contain all truth nec-
essary to faith and Christian living.

3. That man is born with a fallen nature, and
is, therefore, inclined to evil, and that continu-
ally.

L, That the finally impenitent are hopelessly
and eternally lost.

5, That the atonement through Jesus Christ is
for the whole human race; and that whosoever repents
and believes on the Lord Jesus Christ is justified
and regenerated and saved from the dominion of sin.

6. That believers are to be sanctified wholly,
subsequent to regeneration, through faith in the
Lord Jesus Christ.

7. That the Holy Spirit bears witness to the new
birth, and also to the entire sanctification of
believers. :

8. That our Lord will return, the dead will Re
raised, and the final Jjudgment will take place.

145 onn Riley, et al. (eds.), Manual of the Church
of the Nazarene (Kansas City: Nazarene Publishing House,

196L), pp. 33-3k.




J.2
The distinguishing doctrinal feature of the Church
of the Nazarene is, of course, its belief in "entire sanc-
tification.”" This belief is spelled out in more detail in
the Articles of Faith set down in the Constitution of the

church.

We believe that entire sanctification is that act
of God, subsequent to regeneration, by which believers
are made free from original sin, or depravity, and
brought into a state of entire devotement to God, and
the holy obedience of love made perfect.

It is wrought by the baptism with the Holy Spirit,
and comprehends in one experience the cleansing of
the heart from sin and the abiding indwelling presence
of the Holy Spirit, empowering the believer for 1life
and service.
““Entire sanctification is provided by the blocod of
Jesus, is wrought instantaneously by faith, preceded

by ‘entire consecration; and to this Ygrk and state of
grace the Holy Spirit bears witness,

Some have suggested a "watering down" of the doc-
trine of "holiness" as a major tenet of the church.16 At
this time it is difficult to ascertain any major change in
emphasis, however,

It is true that worship has tended to become more
formal in nature with less of some of the camp meeting

spontaneity of earlier days, but there is danger in equat-

ing the absence of verbal expression with lack of inner

YoManual, op. cit., pp. 29-30.

16Clark, op. ity P [Ds




j2
drive. It is entirely possible that the level of commit-
ment required in the pressure-packed sixties is on a plane
with that exhibited in the quieter, rural orientation of

the first decades of this ceﬁtury.

« +« « the people of the church are still marked by
their total abstinence from tobacco and alcohol, still
noted for their renunciation of movies and excessive
adornment, still nurtured by revivals and camp meet-
ings in which the experience of perfect love is the
keynote of preaching and the constant gquest of seekers
at the mourner's bench.

If we compare the daily life of today's Nazarenes
with that of the church world around them, we must
conclude that their separation is as great as that
which set their grandparents off from Methodists and
Presbyterians of fifty years ago. 1Indeed, the gen-
eration of leaders who were youths in the 1920's grew
up with an intense awareness of the apparent grip of
the cycle of development and decay upon some of the
older denominations., They determined at all costs to
prevent its operation in theirs, without turning
either to legalism or emotionalism as a substitute
for the spiritual commitment they knew was required,

17

The advent of television has created a difficulty
in the minds of some laymen in regard to the church posi-
tion on movies. Some have suggested that in this area, at
least, the Manual should be revised to reflect current
practice., The idea that a movie screen is "anything that
measures more than 25 inches" does not appear realistic to
some. There seems to he a growing concern that the con-

sideration be for a more responsible use of all media,

ATsmith, op. cit., pp. 349-50.
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The official response of the church in this area, as in
several other comparatively recent matters of personal
conduct, has been to avoid specific attentioh to the
matter. This has resulted in a formal church position
that gives considerable flexibility in nonspecific matters
while maintaining close adherence to other ethical situa-
tions covered by the Manual.l8 Suspicions concerning the
moral validity of television are evident from surveys con-
ducted for this paper. The implications for this study

are discussed later.

V. GOVERNMENT

The Church of the Neazarene has a form of government
.which may be described as. presbyterian. Local churches
choose their own ministers, with the assistance and
approval of the district superintendent.: There is a con-
siderable degree of local autonomy within the limits
established by the church as a whole. Representative type
governmernt is the rule, with authority delegated to both
the executive and legislative branches. There is a bal-
ance of power and responsibility between the clergy and

the leity. The local pastor is chairman of the church

18

Armstrong, op. cit., p. 59.
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board and president of the local congregation, but is at
the same time‘responsible to the congregation and to the
lay church board. On the district level the district
superintendent's authority is balanced by a district
advisory board made up of two ministers and two laymen.
On the international level there are currently six general
superintendents who function in conjunction with a general
board composed of laymen and ministers. The General
Assembly, consisting of laymen and ministers elected from
every district in the church, meets each four years to

determine policy and goals for the succeeding quadrennium.

It is the highest sauthority in the church.19
VI. WORSHIP AND OUTREACH

While evangelism has remained a basic aim of the
church, there are trends of changing emphasis noticed by
many observers. One of the more obvious modifications has
been thé decrease iﬁ incidence of the extended revival
campaign. Wednesday through Sunday meetings, and even .
week-end meetings are popular with local congregations

now. Changing work schedules in America have at least

contributed to this change where it has occurred,

9. 1. Purkiser (ed.), Exploring Our Christian
Faith (Kansas City: Beacon Hill Press, 1960), pp. LO3-4.
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There is variety in the style of worship in the
Church of the Nazarene. All congregations have Sunday
School, Sunday morning and evening worship sérvices, and a
Wednesday evening prayer service. Depending on the size
of the local church, the cultural makeup of the area, and
the background of the congregation, services may feature a
"freedom in the spirit" or may tend toward a more formal
type of presentation. Generally, however, there is an
absence of liturgical devices and an emphasis instead on
the singing of the hymns and gospel songs and the preach-
ing of the "Word." Morning services are characteristi-
cally times of praise while the evening services are
evangelistic in nature with emphasis on the gospel songs
of téstimony and devption.' Frequenf "altar calls" are
made, offering members of the congregation the opportunity
to commit themselves to God for "salvation" or "sanctifi-
cation."

Sanctuaries are not ostentatious bup'stress neat-
ness and functionality. The humble accommodations of
early days have given way to pleasant and serviceable sur-
roundings. The altar occupies alprominent spot in the
church, both as an indication of its importance in the
worship experience and out of consideration for its prac-
tical use in a given service. The central pulpit is note-
worthy in the Church of the Nazarene for its emphasis on

the importance of the "preached Word."
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In recent years the emphasis has been on a family-
centered program designed to provide an area of service
and instruction for all ages. A "Caravan" program, simi-
lar to the Scouts, is available for children in grades two
and three, and grades four through six. The Nazarene
Young People's Society is designed to provide an area of
interest for the junior age, teenagers, and young adults.
The Nazarene World Missionary Society functions for men,
women, and children; the ladies of the church, in many
instances, handle such activities as the rolling of band-
ages, the sending of clothes and'ﬁedical supplies to the
various mission fields.

.In the area of stewardship, the Church of the
Nazarene is committed to a tithing program for its people.
All operating monies are raised in this fashion; there are
no bazaars, church suppers, or pancake breakfasts for
fund-raising purposes. Sacrificial giving is encouraged
above the 10 per cent figure considered a reasonable mini-
mum level of stewardship. In general, the churches have
operated successfully in this fashion down through the
years. The church to which the investigator belongs has
a membership of 136 and an annual budget of $34,000. It
has always met its local, district, and general budgets
and generally contributes 10 per cent of its budget to the

church's world missions progran.
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A distinguishing characteristic of the Church of
the Nazarene involves the size of local congregations.
While ﬁossibly 10 per cent of Nazarene churches have more
than two hundred in attendance on a given Sunday morning,
most local churches are rather small, The average congre-
gation has approximately 75 members and on a typical
Sunday would probably have no more than 135 in attendance.
Smaller congregations are a general rule in relatively new
denominations. Church groups with fairly restrictive and
demanding membership requirements also tend to be limited
in size. 1In addition, there appears to be a tendency to
develop new churches in urban areas rather than let estab-
lished. churches grow too large. Regardless of the reason
for it, the fact of small churches can have communication
.implicatioes. The church}S greatest strength lies also in
the smaller cities. Around 70 per cent of the churches
are in cities of less than 25,000 populaeion.eo These
points are developed in a later chapter.

While there has always been a great deal of organi-
zational freedom granted to the local congregation in the
Church of the Nazarene, and wvhile laymen played a great
part in the formation of the denomination, the significant

decisions have been made by the clergy in years past.

QOArmstrong, op. cit., p. 8L.
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Because of the increased education of the laity and
because of the general desire of present generations for
more self-expression, there is pressure in the Church of
the Nazarene for the laity to be not just "followers," dbut
in many ways, "leaders." The channeling of this thrust
iﬁto avenues of effective religious communication is one

of the church's challenges in the late sixties.
VII. AIMS AND GOALS

The Church of the Nazarene has reservations about
the ecumenical movement, prefering to emphasize spiritual
unity over organizational amalgamation. While not an
active.ﬁember of the National Association of Evangelicals,
the church does cooperate -with that organization and is
sympathetic with its general goals. The church cooperates
with the National Holiness Association and maintains a
close relationship with some twelve other holiness denomi-
nations. These churches have had in recent years a work-
ing arrangement in some areas of publishing. Other ideas,
such as a common catechism and youth camp curriculum, and
closer cooperation on the mission field, have been intro-

duced.21 While feeling a doctrinal unity, these churches

2lNews item in the Herald of Holiness, LV (December,
1966), 18. '
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have, so far, not inclined toward federation. On the
local level most Nazarene churches generally cooperate in
Ministerial Alliances, but exercise the privilege of
abstaining from projects not in harmony with their doc-
trinal and ethical views. Adherence to the Biblical
admonition to be "in" the world but not "of" the world has
caused the church to be caﬁtious in areas of social and
civic cooperation. The church is non-political in its
attitude toward society, preferring to move igdividuals
toward Christ and, through them, influence parties or

movements,

The basic aims of the Christian church come from
Christ.its leader. In John 10:10, Christ said: "I am
come that they might_have life, and that they might have

it more abundantly." 1In Matthew 28:18-20, He said:

All power is given unto me in heaven and in earth,
Go ye therefore, and teach 2ll nations, baptizing them
in the name of the Father, and of the Son, and of the
Holy Ghost: +teaching them to observe all things what-
soever 1 have commanded you: and, lo, I am wggh you
alway, even unto the end of the world. Amen.

From these and other scriptural references, the church
defines its goals and purposes. These goals include wor-
ship, evangelism, Christian education, fellowship, encour-

agement of personal devotion, a challenge for full time

22John 10:10; Matthew 28:18-20.
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service, spiritual nurture, reclamation of the formerly
committed, the unifying of local congregations, etc. The
functions or purposes for the Church of the Nazarene might

wvell be summarized as follows:

(1) to provide and maintain worship in order to
fulfill the requirements of the first four of the Ten
Commandments; (2) to go into the highways and hedges
and to the uttermost parts of the earth making disci-
ples of all men, turning them from darkness to light
and from the power of Satan unto God, that they may
receive forgiveness of sins and inheritance among then
that are sanctified by faith that is in Christ (cf.
Acts 26:18); (3) to teach them to observe all Christ
has commanded; (4) to build them into a harmonious
fellowship of the saints; (5). to love and serve all
men, thereby helping to relieve suffering and sorrow
and to establish the rule of Christ in society. Grow-
ing out of these functions we may speak of the wor-
ship, evangelistic, educational, stewardship, fellgg-
ship, and social service activities of the church.

It is the inv¢stigator's impression that, Jjudging
from its publications and the exhortations of its clergy,
the main goal of the Church of the Nazarene is to win the
uncommitted to Christ. Second in importance would be the
upbuilding of the committed in the faith. The broadcast
ministry of the church will have to take into account the

nature and relative importance of these goals.

23Purkiser, op. cit., pp. hok-7.
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VIII. SUMMARY

In summary, the Church of the Nazarene is a com-
paratively small, evangelical denomination formed out of
the amalgamation of various "holiness" groups formed in
the quarter century following the Civil War. It is con-
servative in theology with its distinguishing characteris-
tic being a belief in "sanctification™ as a second definite
work of Grace. It is committed to an extensive program of
foreign missions and devoted to evangelism at nome. The
church supports Christian education, extensive publica-
tions,_ﬁhe small group concept of church fellowship, a
balancg.of power between clergy and laity, a freedom of
spirit in worship, a tithing concept of monetary steward-
ship, and en individual rather fhan group concept of
social concern. For a denomination its size, it has done
extensive religious broadcasting, and it is important that

this facet of its outreach be explored.



CHAPTER III
RELIGIOUS BROADCASTING IN AMERICA
I. BEGINNINGS

The tradition of religious broadcasting is almost
as o0ld as the radio medium itself. On January 31, 1921,
two months to the day after KDKA éresented Pittsburgh's
first transmission, Rev. Von Elten broadcast the regular

o The

Sunday service of the Calvary Episcopal Church.
station hit upon the idea of brcadcasting a church service
and called on the telephone company for a line to carry it
‘from a downtown location to the Westinghouse studio in
East Pittsburgh.2 The early religious broadcasts con-
sisted exclusively of remote pickups from the churches
themselves. One such program was the "National Radio

Pulpit," which began in May of 1923 over station WEAF in

New York. In 1928 this same broadcast featured

lEverett C. Parker, David W. Barry, and Dallas W.
Smythe, The Television-Radio Audience and Religion (New
York: Harper & Brothers, 1955), p. Xi.

2Wilbur Schramm (ed.), Mass Communications {Urbana:
University of Illinois Press, 1960), p. L&l1.
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Dr. S. Parkes Cadman in the first studio religious presen-

tation.3

In those days there was little music, no drana,
and no children's programing. It was not unfil 1948 that
children's broadcasts were presented; the pioneer in this
regard being "All Aboard for Adventure," produced by the
Protestant Radio Commission and its director Everett
Parker.

The first religious television program occurred in
1940, bput it was the last half of the next decade that saw

the extensive and expensive use of this new mediumn.

Indeed, the years 1955 through 1960 were the big budget

years for religious television. "Look Up and Live" cost
$9,000.2 year to produce. "This Is the Life" cost
$750,000. "Frontiers of Faith," produced in 1959 for

$17,000, cést $90,000 in 1960. The Lutheran Laymen's
League had total network billings in 1950 of $876,750 for
radio and $15,600 for television. The familiar radio
names of that year budgeted great sums for ﬁhe privilege
of broadcasting their messages on radio. "The Voice of
Prophecy,™ $564,133; "Dawn Bible Students Association,"
$239,131; "Young People's Church of the Air," $183,302;

Gospel Broadcasting Asscciation, $70,708; "The Institute

3William F. Fore, "Short History of Religious
Broadcasting in the United States," The Christian Broad-
caster, XIV (December, 1967), 16.
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of Religious Science," $26,907.h Other religious programs

were spending up to $800,000 a year in production costs

'alone.
II. BROADCASTING TODAY

Today, religious broadcasting is‘characterized by
presentations from individuals, denominations, and church
councils. All across the land non-denominational broad-
casters present their message over hundreds of radio sta-
tions. In major cities local chwrches present programs
over television. Radio has been a significant medium for
many denominafional programs, The Missouri Syncd of the
Luther;n church has been a heavy investor in the media
with the "Lutheran Hour" and the television series, "This
Is the Life." "Revival Time," produced by the Assemblies
of God, is heard on more than 375 ABC network stations in
the United States and Canada.5 The Free Methodist church
has been broadcastiﬁg the "Light and Life Hour" for more
than twenty-three years. Other denominations with exten-

sive radio ministries are the Christian Reformed church

M

Henry IL.. Ewoank and Sherman P. Lawton, Broadcast-
ing: Radio and Television (New York: Harper & Brotaers,

1662), p. 3L6.

5“Denominations Push Radio and TV," Christian Life,
XXIITI (April, 1962), 61.
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with "Temple Time," The Church of God of Anderson, Indiana,
with the "Caristian Brotherhood Hour," the Mennonite .
church with the "Mennonite Hour," and fhe_Chdrches of
Christ with "Herald of Truth" and a $500,0C0 radio-
television budget. The Church of the Nazarene has been
Sroadcasting "Showers .of Blessing" for more than twenty-
eight years and its Spanish edition of the program for
fifteen years. The history of this broadcast and the
broadcast ministry of this church is covered in detail in
the following chapter.

In the area of non-denominational programs with
extensive ministries, the "Radio Bible Class" recently
marked. thirty years of continuous broadcasting. The pro-
gram is heard each week on the ABC radio nétwork, other
'regional nétworks, and huﬁdreds of independent stations.
In the late thirties Charles E. Fuller's "0ld Fashioned
Revival Hour" was the only independent Christian radio
broadcast of network proportion. At the time of
Rev. Fuller's death recently, the program was in its
forty-third year of continuous broadcasting over the ABC
radio network and other regional networks and local sta-
tions.

The "Back to the Bible" broadcast beams 2,500 half-
hour programs each week into areas representing 90 per

cent of the globe, Five hundred missionary radio
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broadcasts are heard overseas--many in English, some in
French, and others in Italian. The "Hour of Decision'" is
produced by the Billy Graham Evangelistic Aséociation and
heard by radio around the world every week of the year.
Special telecasts of Gfaham's campaigns have reached audi-
ences of millions in prime time. The wide ranging minis-
try of the Southern Baptist churches has produced programs
of significance. Sixty tons of mail processed at a cost
of $500,000 in one year's time is an example of the pro-
gram's effectiveness in reaching a portion of the potential
audience.6 This group is second only to the National
Council of Churches in Protestant programing on the major
networks, with material on four-fifths of the nation's
radio stations.

It is significant to observe that the large users
of the media in the past have been the traditionally con-
servative churches and dencminations. There are excep-
tions to this, of course: denominational p;esentations or
those programs produced under the auspices of the National
Council of Churches. Familiar names in this area include
the "National Radio Pulpit," "Frontiers of Faith," "Lemp
Unto My Feet," the "Art of Living," "Life Is Worth Liv-

ing," and the "Salt Lake City Tabernacle Choir."

6“Political Hang-ups for Religious Broadcasting,"”
Christianity Today, XII (February, 1968), Lk,
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ITI. NETWORKS AND ASSOCIATIONS

Traditionally, the major broadcasting networks have
had individual approaches and philosophies in the handling
of religious broadcasts. The National Broadcasting Com-
pany has cooperated with the Protestant Radio Commission
and the Radio Commission of the National Council of
Churches. The American Broadcast?ng Company has made time
available to those who could afford the cost of extensive
network coverage. Several independent, non-denominational
organizations have broadcast on ABC for many years. The

Columbia Broadcasting System, while offering services

p—

similar to the other networks, has also cooperated with
the National Religious Broadcasters, representing several
evangelical Protestant churches not members of the Federal
Council of Churches.7
The increased activity by religious broadcasters
has resulted in the creation of several associations whose
purpose is to defend and promote the intéreéts of their
members. The more liberally oriented and ecumenically
minded denohinations are represented by the World Associa-
tion for Christian Broadcasting and its executive director

John E. Poulton. This group pursues a global strategy

designed to unify domestic and foreign efforts.

TBwvank and Lawton, op. cit., p. 345.
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Broadcasters represented by the conservative
churches find their loyalties divided between two main
groups: +the National Religious Broadcasters-and the
International Christian Brosadcasters. Under a full time
executive director for the first time in its twenty-five
years of existence, the NRB is affiliated with the
National Associations of Evangelicals and uses its doc-
trinal statement to screen members. The ICB has similar
aims but is more globally orientated. This group, too,
has its first full time exécutive director. It represents
Canadian and British groups of evangelical broadcasters,
plus some fifty other organizations. There has been pres-
sure to unite these two bodies, but so far‘this goal has
not been realized.

With religious broadcasters spending well over
200 million dollars annually and program;ng more than
400,000 hours, and with some one hundred Christian radio
stations and several Christian television stations in
operation, this phase of broadcasting represents an impor-
tant area of concern for those interested in the effec-

tiveness of a broadcast ministry.

S”Prayer Power for Radio-TV," Christian Life,
XXIv (April, 1963), L2,




CHAPTER IV
HISTORY OF NAZARENE BROADCASTING
I. THE RADIO LEAGUE

While individual Nazarene churches had had radio
broadcasts in the earlier years of the church, it was not
until June 17, 1945, that the International church moved
into a radio ministry.l The General Assembly of 194k
authorized such.an enterprise, and in the spring of 1945,
Dr. T, W, Willingham was chosen as executive director of
the Nazarene Radio League. S. N. Whitcanack was appointed
‘office manager and Ray Moore, director of music., These
three worked together for twenty years until the retire-
ment of Dr. Willingham in 1965 and the resignation of
Ray Moore in that same year to accept a position in the
nusic departmént of Olivet Nazarene College: Rev, H. Dale
Mitchell is the new executive director of the Nazarene
Radio League and music production is under the direction

of Gary Moore,

lS{ N. Whitcanack, "Showers of Blessing—20th Anni-
versary," Herald of Holiness, LIV (June, 1965), 8.
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Broadcasting of "Showers of Blessing," official
program of the Church of the Nazarene, began on thirty-
seven stations in 1945, and the ministry has increased
steadily until it is now heard on a regular weekly basis
on over 550 stations, with about eighty of these in over-
seas areas. Considering the extent of this broadcasting
service, the budget is remarkably low. In the 1964 report
to the General Assembly, the Radio League listed total
expenses of slightly over $100,000. Of this amount, sala-
ries and wages accounted for some $18,000; transcription
dosts, $31,000; and air time, $39,OOO.2 The low air time
costs are accounted for in the main by the fact that
three~-fifths of the programs are carried on a sustaining
basis as a_public service by local radio stations. Some
of the remaining commercial broadcasts are underwritten by
individual churches and groups of éhurches. Reliable
estimates placed the value of air time discounts and free
time in the four years preceding the 196k General Assembly
at $1,200,000. In 1960, 18 per cent of the total produc-
tion cost was borne by the Radio League, 12 per cent by

churches and sponsoring friends, and 70 per cent by

2Church of the Nazarene, Journal of the 16th Gen-
eral Assembly (Kansas City: Nazarene Publishing House,

1964), pp. 372-73.
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cooperating radio stations. The general policy, through
the years, has been for the Radio League to produce the
programs and provide the tape transcripticns, leaving the
~local churches the responsibility of securing air time
elther as a public service from friendly local stations,
or on a commercial basis with broadcasting facilities in
the area., Air time costs borne by the Radio League have
quadrupled in recent years, however, reflecting the fact
that the general church has assumed more responsibility in
this area. Strategic stations, especially in foreign
countries, have been selected to provide extended coverage
on a commercial rate basis, There are no fund appeszals on

any Nazarene church broadcasts,
IT. SHOWERS OF BLESSING

"Showers of Blessing" is a relatively fast paced
fifteen minute program consisting of a short inspirational
talk and several musical selections by choir and soloists.
Though the name of the church is mentioned_in'the program
close, the ﬁroadcas? is non-denominational in tone. The
"holiness" doctrinal position of the church is evident in

both the music and the sermon content from time to time.

3Journal, 15th General Assembly, op. cit., p. 313.
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Music is provided by choirs composed of Kansas City
Nazarenes, seminary students and faculty, and employees of
the International Headquarters of the Churph.of the
Nazarene. While there have been over fifty different
speakers on the program, Dr. Russell V. DeLong has come to
be most identified with the broadcast as a result of his
nearly 800 appearances., The Radio League appears to feel
the continuity offered by one voice helps in the overall

effectiveness of the program.
III. LA HORA NAZARENA

The reélly remarkable growth has come in the
"Showers of Blessing" Spanish counterpart, "La Hora
Nazarena." - With funds provided by the Nazarene World
Missionary Society, the broadcast began in 1953 with
twelve stations., In 1960, the program was being aired on
fortyfsix stations in fourteen countries and the United
States. In 1964, "Lé Hora Nazarena" was being carried on
205 stations, and in 1967, the number had increased to 401l
stations with a potential‘listening audience of T5 per
cent of the Spanish-speaking people in the Western Hemi-

sphere.h Today it is reported to be the largest

"General Board Report," Herald of Holiness, LV
(February, 1967), 18.
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Protestant, Spanish language, religious broadcast in the
world. The seven largest cities in Mexico have it sched-
uled each week. An outlet in New York has_tﬁe potential
to reach 1,000,000 Spanish-speaking people; hopefully it
will aid the church's recently established Puerto Rican
work in that area. The Radio League in 1965 purchased
time on XEX, the 500,000 watt station in Mexico City--
actually a ten-station hookup including AM relay stations,
shortwave, and FM.

Dr. H. T. Reza, editor of Spenish publications for
the church, has been the "voice" of the program through
the years. In addition he has helped to coach the English
singers in the Spanish language.

Today the broadcasts of "Showers of Blessing"” and
"L.a Hora Na%arena" are heard regularly on ovér a2 thousand
stations around the world, including Canada, Australisa,
Korea, Taiwan, Okinawa, thé Philippines, Haiti, the
Dominican Republic, and Puerto Rico. Stgtiqns in Aruba,
Barbados, Bermuda, Jamaica, Trinidad, the Virgin Islends,
St. Maarten{ Samoa, Antilles, and Africa also carry the
message of the church. Seven countries in Central America

P

and ten in South America regularly air the broadcasts.

5"‘I'en Dollars a Minute," Herald of Holiness, LVI
(March, 1967), 13.
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Each year thousands of stations that do not regularly
carry the broadcasts are contacted by letter, offering as
a public service the Palm Sunday and Faster ﬁrograms. On
these two days recently, eighteen hundred radio stations
carried the programs. Over the years, more than 3,500
different stations have broadcast the programs of the
Church of the Nazarene,

An assessment of the effectiveness of the broad-
casts is difficult. Dr, Reza in his visits to Latin
American countries has reported a "deep penetration” of
"La Hora Nazarena" into remote sections of these areas.6
Reports from representatives of the church overseas point
to the.large part the broadcasts have had in opening up
and extending the work into new fields. 1In the first
-eleven years of the broadeast, 85,000 letters were
received, including sermon requests, inquiries about the
church, donations, reports of spiritual help, and accounts
of Christian conversion. During the quadrennium 1960 to
1964, 285,000 sermons were mailed in response to written
requests. In the fifteen year period previous to 196k,
the Radio League received communications from 125,000
people relative to the "Showers of Blessing" broadcast.

In 1964, the English broadcast was aired in 117 cities

6Journal, 16th General Assembly, op. cit., p. L2L.
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where there were no Churches of the Nazarene. In one
twelve year period, sixty churches were organized in
cities and towns where the broadcasts had beén carried on
e regular basis prior to the time of organization. 1In
general, the church feels that reports from missionaries
ahd listening friends show radio is a vital arm for +the
extension of the ministry. In the words of Dr., Willingham:
"We believe our radio operation is a home mission pioneer
in making friends, breaking down prejudices, and in open-

7

ing new doors of service.

IV. A START AT TELEVISION

ﬁhile discussion as to the advisability of using
television has occurred within the church, nd plan has
evolved to this time. Undoubtedly the cost involved in
the use of the medium has been a strong deterrent to any
large scale involvement. The church has recently made a
small start in the direction of television usage with the
production of two video spot announcements. Twenty and
sixty seconds in length, and titled "Pause for Prayer,"

8

these spots are directed toward "the man in the street."

TJourna{, 15th General Assembly, op. cit., p. 197.

Mary E. Latham, "What About Nazarene Audiovisuals?"
Herald of Holiness, LVI (May, 1967), 15.
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Hopefully, they will encourage him to pause for spiritual
reflection. The spots are in color and are provided at
nominal cost to local churches requesting thém. These
local churches in turn seek to place the spots on local

television stations on a public service basis.
V. RADIO ON THE MISSION FIELD

The Japan Mission of the Church of the Nazarene
offers an example of how radio is being used for foreign
missions. Largely through the interest and effort of
Fiéld Superintendent Bartlett McKay and Radio Ministry
Caairman Charies Melton, the church has found radio an

- .

"encouragingly dependéble" tool for reaching the Japanese
with its message.9
As with the domestic "Showers of Blessing" broad-
cast, the Japanese programs are produced by the church in
Japan and aired on selected private stations or networks,
Seven stations, with a potential for reaching two-thirds
of the Island's people, are broadcasting the fifteen
minute program in prime morning time. Nazarene short wave

broadcasts are being beamed daily to Japanese-speaking

people in Taiwan, Korea, Japan, Okinawa, and islands of

9Elden Rawlings, "Japanese Radio--A Useful Gospel
Tool," Herald of Holiness, LV (April, 1966), 12.
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the South Pacific. The facilities of the Far East Broad-
casting Company are used for both AM and short wave trans-
missions.

The Japan Mission also produces a Chinese program
which is directed to the Chinese mainland by way of a
powerful Far East Broadcasting Company transmitter located
on Okinawa. This organization has also beamed a Nazarene
Russian program into Asia. Reports from as far away as
southwestern Russia have been received.

As a direct result of these broadcasts by the Japan
Mission of the church, as many as 250 inquiries have been
received a month. In response to these letters, litera-
ture is sent, and a nearby church assigns a calling team
to follow up the mail contact. There have been reports of
church growih directly attributable to the program and
follow up. One church in Osakz has enlarged twice due to
the receiving of new members resulting from the radio con-
tact.

Dr. George Coulter, General Superintendent in the
Church of tbe Nazarene and former head of the Deparﬁment
of World Missions, has indicated one possible reason for

the success of the church's radio ministries.

In Japan, radio has a tremendous advantags. Strong
prejudices and deep disillusionments prevent many from
seeking out the Christian house of worship. But radio
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seeks them out, in the éhelter of their own homes, and
L
the message gets thru.

Financing the radio ministry is being assumed
increasingly by the Japanese. Local churches there are
assuming more of the financial burden, The General Board,
World Missions Depertment, and the Nazarene Radio League
have seen the potential in the work of the Japan Mission.
A missionary trained as a radio engineer has been assigned
to the Japan field, and the Radio League will be giving

more help in the circulation of Japanese programs.

. VI. COLLEGE TRAINING IN BROADCASTING

.

.In the fall of 1960, the church entered into a new
area of the communications field. The Radio League estab-
lished for the seminary in Kansas City an FM educational
radio station to provide an opportunity for seﬁinary stu-
dents to receive special instruction in radio preaching,
programing, and announcing.ll KTSR is under student man-
agement and by 1966 had a half dozen seminarians taking
part in the operation. Broadcast time has involved two

hours daily and 21l day Sunday.

OGeorge Coulter, News item in the Herald of Holi-
ness, LV (April, 1966), 12.

llJournal, 16th General Assembly, op. cit., p. 436.
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Ray Moore, formerly music director of the "Showers
of Blessing" program, recently helped establish an FM. sta-
tion on the campus of Olivet Nazarene College in Kankakee,
Illinois., This station went on the air in January of
1967, broadcasting from the new college cen‘ter.l2 This
new FM facility is on the air from L4:00 A.M. to 11:00 P.M.
during the week, and from 10:30 A.M. to 11:00 P.M. on
Sundays,

Several of the Nazarene colleges are making moves
toward a more comprehensivé program in mass communications.
While most of the larger schools have extensive speech
departments, none is able to offer a major or minor in
mass communication as such. Those schools responding to
a questionnaire report an interest iﬁ expanding this area
Ias budgets allow, '

Pasadena College's speech major offers two courses
directly related to broadcasting. One, "Principles of
Broadcasting," attempts to set the stage from an histori-
cal point of view. The other, "Practices of Broadcasting,"
endeavors to introduce the student to the media (both
radio and television) through production technique.

The speech department is currently putting into

operation new video-tape equipment including two viewfinder

) 12News item in the Herald of Holiness, LVI (May,
1967), 15.
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videcon cameras and one non-viewfinder camera plus support
equipment. They are now able to receive live programs off
the air and have established a closed—circuiﬁ television
operation on campus.

Future plans call for an audio console, audio
recorders, turntables, and a cartridge tape unit. At the
time of acquisition, the department hopes to provide suf-
ficient studio space for separate and simultaneous instruc-
tion in television and radio. With the improvement in
facilities, they hope to provide én audio tape program
service for local ministers designed to meet the needs of
his own aﬁdience. In the words of Professor Joseph E.
Bierce:. "Our basic philosophy is to teach broadcasting by
producing programs tailored to the intended audience; not
necessarily for mass distribution.”

Olivet Nazarene College is another of the church's
schools with an extensive speech department and offering
courses in the mass media. Olivet offers bpth a major and
a minor in speech and three courses designed especially
for the training of students in the mass media. "Funda-
mentals of Radio and Televising Broadcasting” is offered
one semester each year. This theory course averages about
fifteen students each session. "Radio and Television
Announcing" is also offered one semester each year and

averages fifteen students.
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A "Radio Workshop" is offefed for one hour's credit
each semester, with about twelve students in attendance,
Students prepare and direct five hours of programing daily
on the college FM station. Dr., LeRoy Brown offers the
information that about one-third of the radio students
plan to study for some area of the ministry. This being
the case, one might expect a new generation of pastors
with a stronger media orientation than has been the case
in the past.

Bethany Nazarene College, with a solid department

of speech, offers a course in "mass communication,"

giving
practical experience in announcing, programing, and other
phases. of broadcasting. A "Communication Theories" course
offers incite into Semantics, General Semaﬁtics,_and
‘Information Theory.

Enrollment at Nazarene colleges is expanding rapidly
with the resultant pressure to upgrade s£aff and facili-
ties. In order to meet the challenge of increased enroll-
ments and higher costs, increased support is coming from
the educational zone of the church, along with help from
government loans and grants. All the church colleges are
trying to keep tuition costs as low as possible in order
to offer an education to all Nazarenes who desire it. If,

as Kenneth Armstrong has suggested, the increased educa-

tional level of clergy and laymen has a tendency to
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decrease the evengelistic zeal of the church, the possi-
bility also exists that a generation with a better under-
standing of the communication problem will be able to

-

reach even more of the unchurched.
VII. LOCAL BROADCASTING (MAIL SURVEY)

As has been mentioned, local ministers and churches
led the way into the radio age for the Church of the
Nazarene, One of the veterans, Rev. Milo Arnold, has been
producing a daily program almost cwontinuously since 1938.
His most recent program, "Pastor's Call," was heard daily
at 6:45 A.M. 6n KEPR, in the Tri-Cities area of Washington
State.“Rev. Arnold has considered his radio broadcasting,
along with his extensive writing, an extension of his pas~-
toral ministry. Rev. Fletcher Galloway began a daily
devotional program in Colorado in 1928, was on a Portland,
Oregon, station for twenty years, and has alsoc produced
programs for television. Rev. V. B. Airhart of Hamilton,
Ontario, Canada, conducted the "Nazarene Hymn Sing" broad-
cast for thirty years. These men and others have been the
pioneers; and invariably, their view of the media shows a

grasp of the strengths and weaknesses of this type of

ministry.

13Armstrong, op. cit., p. 134,
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The investigator has conducted a mail survey of‘
ministers and district superintendents in the church in
order to gather information as to the extent of radio
broadcasting among local churches, and to gain some
insight into the media orientation of the clergy. A tele-
phone survey of the laity in a number of local churches
was employed to get some indication of the local effec-
tiveness of the "Showers of Blessing" program, and to
ascertain the attitudes of Nazarenes toward the mass
nedia,

Over eighty district superintendents of the Church
of the Nazarene were contacted by mail. They were asked
to respond to the survey sheet, and also to return the
names of ministers in their district who héd, did have, or
‘contemplated a radio or télevision broadcast ministry. It
was assumed that these district leaders would have personal
knowiedge of the media usage of the sevegty or so pastors
in their district. In response to the names submitted by
these superintendents, survey sheets were sent to the
individual pastors. The survey dealt with four areas of

emphasis:

(1) their local broadcast ministry; (2) their
experience with the "Showers of Blessing" broadcast;
(3) their own listening and viewing habits; (L) their
opinions of an electronic media mirnistry for the
church.
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Forty-six per cent of the district superintendents
responded to the initial survey letter. Fifteen per cent
returned a survey sheet containing information about their
own personal experience with broadcasting media. Somne
reported that, to their knowledge, no one in their district
had been involved in broadcasting. Others indicated
rather extensive use of the media in their districts.
Except in cited instances, the survey results of district
superintendents were lumped with those of individual
ministers since the superintendents' experience in broad-
casting genera;ly had occurred wh;n they were serving as
ministers 6f local churches,

.Survey response, as indicated in Figure I, page 45,
was rather evenly divided throughout the United States.
There was danadian and Hawaiian response, but none from
the outlying states or possessions. One hundred twenty-
six survey letters went to ministers who were thought to
have been involved in broadcasting. PFifty per cent of the
ministers answered the survey letter. A total of fifty-
three radio and television programs was reported as a
result of the survey.

Ministers in the survey seemed partial to fifteen
and thirty minute programs. Forty-two per cent listed
programs of thirty minute duration; 35 per cent showed

fifteen minute broadcasts. Ten per cent of those
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responding had one hour programs, and a very limited num-~
ber reported five and ten minute broadcasts. One two-and-
a-half hour program involved telephone questions from the
radio sudience,

Most of the Nazarene broadcasts involved an indi-
vidual presentation by a local church; only fourteen were
cooperative efforts with other Nazarene churches or with
ministerial alliances., The program time was purchased at
special religious rates 56 per cent of the time, while
15 per cent of the churches were billed at regular commer-
éial rates. About one-quarter of the broadcast time was
donated by tﬁe local station as a public service gesture.

.Only 10 per cent of the programs were devoted to
broadcasting the worship servic? of the local church. The
majority of efforts were minister-produced programs, car-
ried either live or by tape. Local live music from the
church was used two-fifths of the time, taped music one-
quarter of the time, and records were used for one-third
of the broadcasts. By far the largest group of programs
(78 per cenﬁ) involved a sermon by the local minister.
Very few broadcast formats contained drama, interviews,
discussion, or news commentary. Commonly, the prograﬁ
followed a standard religious format of opening theme
song, preliminary announcements, special song, message,

special song, and closing theme song.
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Two-thirds of those reporting said they promoted
their program in the church bulletin, while slightly over
one-third said it was promoted at other times.on the
radio. Few did any promotion in the newspaper, or by way
of mailers. Three-fourths of those involved listed "word
of mouth" promotion. This, however, is a very general
phrase which could be used to rationalize a lack of delib-
erate, planned advertising in some instances.

As will be noted subsequently, the communicator's
concept of his audience is a highly important phase of
mass media theory. Figure II, page 48, shows that Nazarene
ministers felt their programs reached a wide segment of
the potential audience. The largest percentage believed
their particular broadcast was designed especially to
Ireach parents (83 per cené) and the retired (77 per cent).
Other significant segments of their potential zudience
included children, teenagers, and college students. Fur-
thermore, when asked as to the response recgived from
these programs, most felt they received average (44 per
cent) to excellent (48 per cent) response to the programs.
Most ministers (46 per cent) depended on the mail they
received to give them an indication of the program's suc-
cess. Others listed personal contact (32 per cent) and
phone calls (24 per cent) as an effective barometer.- Only

6 per cent of those replying had conducted formal audience
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surveys to gain information as to the program's ability to
reach a particular audience. Four per cent of the inter-
views cited increased church attendance as an indication
of program effectiveness,

Most significant to a discussion of media effec-
fiveness is the area of program goals. As discussed later,
the definition of goals is an indispensable part of pro-
gram planning and development, Figure III, page 50, shows
the overriding desire of these Nazarene ministers was to
evangelize the non-Christian through their broadcast
efforts. Considerably less emphasis was placed upon (in
order of importance) the improving of the image of
Christianity generally, building up Christians in the
faith, providing a service for shut-ins ané those unable
to attend ﬁarticular services, increasing community
acceptance of the local church, reclaiming the back-slider,
boosting attendance, and relating the meésage of the church
to current social problems. Few ministers envisaged their
programs as a means of educating the congregation or as a
rallying point for local church fellowship and unity.

Half of those responding to the survey letter spon-
sored, on an individual basis, the official church radio
broadcast "Showers of Blessing." Forty-three per cent of
these received free time on local radio stations; 57 per

cent paid either standard commercial rates or special
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religious rates. The broadcast was aired in the morning
more often than in the evening, and 86 per cent of the
time it was a Sunday broadcast.

The ministers were less enthusiastic about the
general church program's response than when they were
evaluating their own programs. Forty-seven per cent of
them indicated average response; L4l per cent did not know.
The difference here would be accounted for, at least par-
tially, by the fact that the International program gener-
ally was not tied into the %ocal area. In only 28 per
cent of the instances did the pastor indicate there was a
tie-in between "Showers of Blessing" and the local church.
Certainly most written comments about the program would go
to the Nazarene Radio League in Kansas City. At that, two
local ministers endeavored to sample audience response
with a special survey.

The respondents' evaluations of ﬁhe program goals
"of "Showers of Blessing" were similar, in the main, to
their concept of goals for their own locally produced pro-
gram. Figu;e ITI, page 50, offers a comparison of the
goals for the two programs. Goals numbers one and two
(evangelize non-Christians and build up the church and
religion) were equal in importance. "To build up
Christians" ranked number three as a goal for their own

program; it ranked number four for "Showers of Blessing."
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The program as a service for shut-ins was fourth ranked in
the first instance and placed fifth for "Showers of Bless-
ing." The ministers thought the goal third in importance
for this program was as a builder of Nazarene community
acceptance., This goal was fifth ranked as far as their
own programs were concerned. In general, those inter-

viewed felt "Showers of Blessing" could best be used to:

(1) evangelize non-Christians, (2) build up the
image of church and religion, and (3) boost community
acceptance of the local church.

As with locally produced programs, the ministers
beiieved "Showers of Blessing" was most effective in
reachigé-ﬁarents (74 per cent) and retired folks (70 per
cent).‘.Figure II, page 48, compares the minister's evalu-
ation of the prospective goals for both types of programs.
As in the first case, there is a tendency to feel the pro-
gram can be all things to all people.

Promotion of "Showers of Blessing" was almost
equally divided between "word of mouth™ (50'per cent) and
the local church bulletin (58 per cent). Sixteen per cent
of the churches used the area radio station to advertise
the program. One district superintendent reported promot-
ing the broadcast in district publications. One-third of

the churches replying in the survey said they uscd, on a

regular basis, radio spot announcements to promote the



23
church and its activities. Half of these were offered the
spots on a sustaining basis by the local station. About
50 per cent of those interviewed made it = pfactice to
submit news items about the local church to the radio sta-
tion in the area. Only one minister had gotten news items
about his church on lacal television.

Section IV of the mail survey dealt with the size
of the churches responding, along with social strata of
the congregation, and the religious composition of the
area., In categorizing the socio-economic makeup of con-
gregations, the construct formulated by Parker, Barry, and
Smythe, in their "New Haven" study was used. For a
detailed explanation of methods used in this study, the

reader is referred to The Television-Radio Audience and

lfieln'.g;ion.ll+ Results of this part of the present survey

were as follows:

Class I (inherited wealthy-college
graduates) 3.5%

Class II (managerial-mostly college '
graduates) 16.0%

Class III (small proprietors—white
'collar—skilled manual
labor—high school) 28.0%

tharker, Barry, and Smythe, op. cit., p. 19.
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Class IV (semi-skilled—adults under
35 have a high school
education) 28.0%

Class V  (semi-skilled and unskilled) 2k, 0%

From these figures, it is clear the area of influ-
ence of Nazarene radio programs noted in this study is
among the skilled, semi-skilled, and unskilled laborers.
While the professional and wealthy are not represented
in great numbers, neither are the unskilled in a dominant
position. The survey reported in this paper makes no
claim to statistical reliability; but the general results
seem in line with conclusions made by Kenneth Armstrong,
that the profile of the Nazarene church in this area is
not weighted in the direction of the low income occupa-
tions and is, in fact, not unlike that of many of the
larger denominations.15

Judging from response to the survey, Nazarene
churches that have broadcast ministries are functioning in
areas where the Protestants represent around 50 per cent
of the total population; Catholics, 25 per cent; Jews and
the gmall sects, between 5 and 10 per cent each. Those
figures come as rodgh estimates by the ministers involved
in this study and are presented only as an approximation

of local situations.

lsArmstrong, op. cit., pp. 61-62.



AP

Membership and attendance statistics as reported in

the interviews are indicative of the size of Nazarene con-
gregations throughout the country. An idea of this comes

from these percentages:

Size Sunday School Morning | Church
Attendance Worship Membership

to 50 1.5% 1.5% T.5%

50 to 100 28.0% 30.0% 30.0%
100 to 200 33.0% L2,0% 32.0%
200 to 300 27.0% 20.0% 21.0%
300 to 40O 9.0% 6.0% L.59
400 to 500 3.0%
over 500 1.5% 1.5% 1.5%

The final section of the .survey was involved with
the personal background of the interviewees. Twenty per
cent of those responding were graduates of Bible schools.
Two-thirds of the ministers had religious liberal arts
college degrees, while 21 per cent were seminary gradu-
ates. Of those involved in broadcasting, only 6 per cent
had had any.formal courses on the subject; another 9 per
cent had attended méss media seminars. Three ministers
reported previous pracfical experience in radio management
and programing on the professional level.

Most ministers are fairly heavy media users, as the

study indicates. While three replies indicated no
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television for moral reasons, other answers showed twenty
or more hours of television viewing per week. The average
of all pastors was five hours of television fiewing each
week. There was some evidence of background listening to
radio. Two men indicated approximately forty hours of
iistening a week. District superintendents especially
reported heavy car radio usage as they traveled their
territories. Other local ministers indicated a considera-
ble amount of FM music listening in the study and at home.
On the average those responding to the survey listen to
redio eight hours per week,

Regarding the question of how radio and television
time should be allocated to churches, the majority opinion
seemed to favor the right to purchase time as any commer-
cial advertiser might. Ohe point was made that a free
allocation to representative faiths was discriminatory
toward evangelical churches. One suggestion was made that
time be allocated locally on a basis proportionate with
relative strength of the churches: conservative and
liberal Protestants, Cetholic, Jewish, ete. ©No idea as to
the mechanics of the plan was forthcoming.

The ministers offered numerous comments about
religious broadcasting in general and Nazarene programs in
particular. It would be difficult to enumerate all ideas,

but certain overlying thoughts can be summarized. First
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of all, the long time users of the media had a less ideal-
istic concept of the worth of broadcasting. They were
inclined to feel that radio and television had limits as
to what they could and could not do for the church. Sev-
eral called for more general church involvement in radio
and television, ranging from more nationally produced spot
announcements to a televised "Showers of Blessing" pro-
gram. A call was made for better identification of the
national program with the local church situation. Several
ministers spoke for better rapport between the church and
the broadcasting industry at all.levels. Not a few of
those answering this section of the survey mentioned the
deterrent of media costs to an already financially bur-
dened congregation.

While general statements urging increased usage of
the mass media were made, considered evaluations were
voiced which seemed to show more than average understand-
ing of the role of communication theory in the religious
setting. The call came for more format variety, less
amateurism, the need effectively to reach the non-religious,
less recreating of the wership service on radio and tele-
vision, the necessity for more media education by clergy
and laity, and above all, an acknowledgment of the need
for a relevant approach to the problems of society in the

fresh presentation of the Gospel message.
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In summary, the survey seemed to show a natural
lack of understanding by the local minister as to Jjust
what the media could do, and what he wanted it to do. ' The
willingness and enthusiasm were there, waiting to be chan-
neled toward sound applications of mass communication
theory. In the final chapters of this paper, a considera-
tion is made of current thoughts about the mass media by
those involved in the research., From the basic literature
comes an application for the media aspirations of the
church generally, and the Church of the Nazarene particu-

larly.

o

VIII. LOCAL BROADCASTING (TELEPHONE SURVEY)

In order to survey the listening and viewing habits
of Nazarenes in the Denver, Colcocrado, metropolitan area, a
letter was sent to each of the eighteen ministefs in the
city and suburbs. Each minister was asked to supply e
list of the active family membership in his church. Fronm
the lists furnished by the six responding chu}ches, a ran-
dom sample of 25 per cent of the family names was selected.
Because of the difficulty in finding people at home, an
average of three telephone calls was made for each inter-
vieﬁ. The churches represented were averaging 150 in

attendance at the morning worship services--slightly
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higher than the average of Nazarene churches nationally.
Seventy per cent of the fifty-eight responses were from
mothers; 20 per cent, from fathers. On the average, they
had been members of the Church of the Nazarene for twenty-
five years. Seventy-four per cent of those interviewed
had at least a high school education; 28 per cent had at
least some college training. Ages of the children of
those responding were rather evenly distributed in all age
groups through sixteen, with the average age being nine
and onefhalf years.

One of the key questions in the survey was whether
_the interviewee listened to the "Showers of Blessing"
broadcast. This program had been aired intermittently
through the years on several of the smalle? local broad-
'casting stétions. At the'time of the survey it was being
presenteé ﬁt 11:45 A.M. Thursdays on KPOF, & local non-
commercial religious station owned and oferated by the
"Pillar of Fire" sect. Figure IV, page 60,_1ndicates the
response to the question, "Do you listen to 'Showers of
Blessing'?" -Five per cent said their family seldom
listened; 27 per cent said they listened occasionally;
only 3 per cent reported they always listened. Though a
few said they had listened at a former time, 65 per cent
of those interviewed stated they currently did not listen

to the program. Further, only a very small group could
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identify the station on which the program was broadcast.
Many expressed surprise the program was being aired in the
Denver area, and said they would begin listening to it.
Twenty-seven per cent indicated satisfaction with the time
of the broadcast, while 30 per cent did not like the time.
Those desiring a new time gave the inability of husbands
and children to listen as a major factor,.

None of thqse responding to the survey could recall
having seen the broadcast promoted in the church bulletin.
Only one said the program was promoted in the local church
news letter. Nineteen per cent of those replying said
their minister promoted the broadcast from the pulpit,
while 1L per cent said such promotion was only occasional.
Forty-eight per centlof those rgsponding could not recall
the program ever being promoted in their local church.

Those who did listen to the broadcast were asked
what part of the program they liked the most, Of those
indicating an opinion, 31 per cent stressed the music,
while 17 per cent were especially impressed with the mes-
sage. Some? of course, ingicated general approval of all
aspects of the program, including music and message.
Response was limited when interviewees were askec. to state
the benefits they received from the program. Some liked
the opportunity to hear some of the best speakers in the

general church. One interesting comment came without
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elaboration: "The program is a Nazarene ego builder!"
This could have disfunctional as well as functional rami-
fications, depending upon whether the prograﬁ resulted in
a spirit of complacency and self-satisfaction, dr con-
tributed to an "esprit de corps.”

Comments as to the program's ability to reach the
unchurched were too general to indicate any discernible
opinion, although more believed it did than it did not.
The same situation existed in response to the gquestion of
the ability of the broadcast to speak to younger listeners.
Possibly because of the time of the broadcast, there was
no indication that the children of the interviewvees
listened. The impression was given that those surveyed
really did not know ﬁhether young people respond to the
.program or not, Whén askéd if broadcasting was a good way
to reach people with the Gospel message, 86 per cent said
yes. Most did not, or could not, explain this affirmative
opinion. The question possibly had the functional weak-
ness of causing the interviewee to respond in a way agree-
able to the interviewver.

Nazarenes responding to the survey listen tc other
religious broédcasts more faithfully than their own,
Forty-six per cent listened to, or watched, the Billy
Graham programs whenever they were on the air. Thirty-

four per cent listened regularly to programs on KLIR, a



63
commercial religious station in the city. Fifteen per
cent watched the telecast of the Calvary Temple worship
services on-Sunday morning. Quite possibly this program
has become a substitute church for those who find it
easier to remain at home than to be present in the sanc-
tuary. Fourteen per cent of those surveyed listened to
the broadcasts of KPOF, the local non-commercial religious
radio station. A number of people also listened to pro-
grams such as, "Back to the Bible,"™ the "Haveq of Rest,"
and the "0ld Fashioned Revival Hour." Only one person
responding reported watching "This Is the Life," the tele-
vision drama produced by the Missouri Synod of the
Lutheran church, glthough the program is not in competi-
tion with local Naza;ene worship services. 1In general,
the preference was for a relatively direct expounding of
the Gospel message, accompanied by the singing of gospel
songs and nhymns. A question not asked concerns the finan-
cial support Nazarenes give to these non—depominational
and other denominational broadcasts. Local ministers and
local church boards would probably be interested in
responses to such a question.

The hours of rad’o and television consumption by
the Denver Nazarenes surveyed were remarkably meager when

compared to national population averages. Ten per cent

reported no television viewing whatsoever, a fact not too
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surprising since there are persons in the church who
reject the medium on moral and religious grounds. A num-
ber of ministers interviewed in the mail survéy reported
similar reactions. It should be stressed that the survey
statistics involved the personal viewing habits of the
interviewee. Total family viewing habits and listening
time would, of course, be higher. The overall average
television viewing time for those interviewed amocunted to
nearly an hour and fifteen minutes, with the greatest num-
ber stating two hours of viewing ?aCh day.

Response to the question of radio listening time
indicated the presence of some background listening habits.
Twenty-eight per cent stated AM or FM radio was on in
their house most of the day. Due to the large percentage
of housewives contacted, the figure would tend to be sig-
nificant, along with a correspondingly low figure for con-
muter listening, a2 fact also brought out in the survey.
Those reporting a set amount of listening (70 per cent),
averaged close to one hour and twenty minutes of listening
each day. This figure, too, was considerably lower than
national population'averages.

The investigator views these listening and viewing
figures with a2 certain amount of questioning, especially
after comparing them with the statisties for Nazarene

ministers, gathered in the mail survey. There is the
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possibility of a functional weakness in the questions. In
other words, there is a distinct chance that the inter-
viewees, having some idea of the reasons for.the survey,
may have given themselves the benefit of the doubt in
reporting rather low figures. The gnawing feelings of
guilt accompanying "too much time wasted in front of the
TV" may tend to distort the attempt to gain information by
survey. While a careful and continued rephrasing of the
question could tend to eliminate the bias, a mechanical or
electronic type of impersonal surveying would appear to
have advantages.

-—~Forty per cent of those interviewed reported some
method*'of restricting television viewing for their chil-
drer. Since a number of those ?esponding had no children
in the home, the percentage could be much higher than
4O per cent. In fact, only two families with children in
the home revorted no restrictions on viewing. Methods
used ranged from a simple "telling them what they can
watch" to a mutual family review of program possibilities.
Some limited viewing to a specific amount of time each
day; others allowed no television until home work was com-
pleted or permitted no television on school days. One of
those interviewed restricted consumption to classical or
religious radio music, while another allowed no television

on Sundays., Television movies were restricted by one
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interviewee; another permitted no "make-believe" stories;
and two others were firm in their avoidance of violence,

There seemed to be a general uneasineés about the
subject of media consumption among those contacted. Tele-
vision was accepted almost as a way of life, but there
were real questions about its influences in family life,.
The moral implication of some program confent was ques=-
tioned along with the fact that television was regarded as
a great consumer of time which might possibly be used for
more enriching purposes. Those with no television in the
home migkt have avoided the problem for the time bveing;
but as -the children in the family advanced in age, the
pressures against the "hold-outs" was increasing.

It seems fair to say that Denver Nazarenes have for
the most part joined the electronic media age, although on
a smaller scale than their non-church neighbors. They
believe, in a general way, that broadcasting is an effec-
tive way to preach the Gospel, but do not sppport very
strongly their own denomination's medie effoxts. With the
“increasingly liberal interpretations of codes on morality
and good taste, the concerns about television will probably
deepen. As for the local presentation of "Showers of
Blessing," it appears the Denver ministers respdnsible for
its scheduling have done little to promote it. The broad-

cast time and the station chosen do little to assure its
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hearing by either the church or those the church tries to
reach. Whether this seeming laxness is motivated by mis-
understandings as to the use of the broadcasﬂing media; or
a feeling that the program does not do the job intended,

is a matter for further study.
IX. A BROADCASTING PHILOSOPHY

While the Church of the Nazarene's involvement in
radio and television has been limited by small budgets,
there are signs of increased interest in a more extensive
ministry. The iaity, along with the clergy, has ques-
tioned the current level of commitment to mass media
usage.- Colonel Thane Minor at the International Lay Con-

-ference on Evangelism:

. + « Wwe may have to eliminate our rigidity of
thought and look for additional ways, to reach the
large masses who need redemption.

* = - . . . - . . . - . . - . - - . . . . . . . .

Could we use more effort in the media of radio?
As good as "Showers of Blessing" is, could it be com-
plemented with a completely different type of program
to appeal, for example, to teen-agers?

. - . - . - . LR . . . . - L] . . L] - L . . . . .

I don't like the beat of some of today's musdic
either--but I know lots of teen-agigs who do. Are
we trying to reach "us" or "them"?

16Elden Rawlings, "Effects of Lay Conference,"

Herald of Holiness, LV (October, 1966), 1L-15.
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In the "Letters to the Editor" column of the Herald

of Holiness:

Practically all churches put up a big howl about
radios when they first came out and said they were
from the "pit of hell." Then came television and the
same thing was said about it. . . . We should haviT
taken these as a better way to spread the gospel.

Important voices in church adminiétration are
endeavoring to point the way to a more effective use of
radio and television. Mary E. Latham, director of Nazarene
Audiovisuals, calls attention to the fact that "the ratio

of pictures to words is increasing in favor of pictures.

So we face the hurdle of accepting pictures and scunds to

help communicate spiritual truths."lB

James McGraw, Professor at the Nazarene Theological
Seminary, offers classic reasons for communication break-

downs and applies them to the work of the church.

We fail to communicate sometimes because we assume
words always have the same meanings . . . we allow
ourselves the expensive luxury of making inferences
instead of staying with facts. . . . Another communi-
cations disease is "allness". This means we are the
victims of two false assumptions: (1) it is possible
to know and say everything about something; and
(2) what I am sayiEs includes all that is important
about the subject.

17"Letters to the Editor," Herald of Holiness, LIV
(June, 1965), 19.

18Latham, loc. cit.

ngames McGraw, "Communicating for Christ's Sake,"
Herald of Holiness, LVI (May, 1967), L.
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Paul R. Orjala, Professor of Missions, Nazarene
Theological Seminary, discussed recently the great oppor-

tunities of mass media to propagate the Gospel.

Gone is the day when missionary work is primarily
a matter of telling the Gospel story to a group of
"natives" sitting under the palm trees. While the
effectiveness of personal contact will never be
replaced in winning men for Christ, the mass communi-
cation media of our day have made it possible for one
man to reach millions with the message. We are
exploiting these means on every continent as addi-
tional effective tools for evangelism and church
planting. . . . How can we begin to reach these mil-
lions? Through the mass media, the way advertisers
do it. Through radio and increasingly through tele-
vision. . . . Printed radio messages sent out in
response to requests have resulted in conversions.
Thousands of eager young people around the world have
taken Nazarene correspondence courses that ygre adver-
tised on the radio or in public newspapers.

Elden Rawlings, managing editor of the Herald of
Holiness, dsks, "Can we use mass media?"el

He states that radio programs are generally cen-
tered around a church service but that the resﬁlts are
limited. Rawlings adds that the pecple the church is con-
cerned about make up a massive audience which misunder-
stands its motives and really never takes thé time to

check it out. He speaks out against the "medicine show"”

QOPaul R. Orjala, "New Wings for the Word," Herzld

of Holiness, LVI (May, 1967), 5.

_ glElden Rawlings, '"Can We Use Mass Media," Herald
of Holiness, LVI (May, 1967), 6.
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technique in promoting the church in newspaper ads, He
makes the point that what the church gives to radio and
television stations is material spiritually gratifying to
the church, but never gets through to the secular man.

Rawlings indicates religious radio is caught in a
fog. The church must have the facsimile of a church serv-
ice to convince the cénstituency it is spiritually orien-
tated. At the same time the church is trying to come up
with a format that can speak to the spiritually unmoti-
vated. He goes on to cite some possible ways the church
.can get on a positive track. First of all, the church can
ask questions of the professionals in the field of mass
media.* In this same line, he points up the fact that
Christian radio has yet to publish its first significant
piece of research on broadcasting communications, and how
it applies to the problem of reaching men and women for
Christ.

This Nazarene official points to.thg broadcast
ministry of several other denominations: +theg Salvation
Army's use of drama, the Mennonite church's newscast for-
mat to recreate scfiptural events, and the Southern
Baptist's "monitor" style. He mentions the Stan Freburg
spots for the United Presbyterian church and the American
Lutheran church's method of putting into short, contempo-

rary form some of the thoughts that grow out of the
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man-God relationship. He adds a note of caution in his
discussion of religious television broadcasts, indicating
the problem of reaching the mass audience in.the prime
time.

The preceding paragraphs have offered a glimpse of
fhe present trends in Nazarene broadcasting. Trends that
reflect a variety of viewpoints: from the clergyman or
layman who is sincerely_fearful of the media's dysfunc-
tions, to the minister who jumps into the broadcasting
pool hardly knowing how to swim, and to the one who sees
broadcasting's possibilities and wishes to know where it
can be most effective. It is to the task of trying to
find out what broadcasting can do for the church that the

final two chapters of this report are directed.

22Ibid.




CHAPTER V
CURRENT COMMUNICATION THEORY
I. THE REASON FOR THEORY

Very little literature has attempted to link the
needs of the church wita current information about the
ability of the mass media to convey informatioh. McKenzie,
in "A Study of the Advisability of Radio for the Churches
of Christ," explored the possibility of using radio in the
Churches of Christ.l Many church oriented writers have
talked about Christian communication, but mostly in a
theological'and philésophical way. Most of these authors,
wlhile well grounded in the church's point of view, lack a
background in communication theory. Others, with at least
practical experience in some area of broadcasting, have
made valuable general contributions. John ﬁ. Bachman has
written helpfully fron hig position with the Study Commis-
sion on the Role of-Radio, Television, ard Films in Reli-

gion for the National Council of Churches in the U.S.A.

lMaurice McXenzie, "A Study of the Advisability of
Radio for the Churches of Christ" (unpublished Master's
thesis, University of Denver, Denver, 1957), passin.
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Everett C. Parker has made a helpful contribution, espe-
cially in the "New Haven" survey, the only definitive work
in religious audience research. Malcolm Boyd's short

work, Crisis in Communication, comes out of the background

of an advertising executive turned minister.

The literature in the Church of the Nazarene is
necessarily brief in this field. Those involved in the
Radio League, church publications, college speech depart-
mnents, and those Nazarenes employed in the broadcasting
ministry, all have thoughts on the subject. At this time,
.however, no organized work of an extended nature has been
Torthcoming. The attitudes of clergy and laymen in the
church: in response to the surveys of this paper indicate
to this investigator the need fpr more information. Con-
sidering the fact that organized research in the area of
broadcasting theory is itself only about twenty years of
age, it is difficult to fault the church for its lack of
complete understanding of the problem. _It‘is apparent
from the survey and from contacts with clergy and laity
that there is pressure to do more in the field of broad-
casting. TFor this reason, it is important the church plan
carefully; it could be expensive to mount a media horse
and ride off in all directions.

In view of continued challenge to the relevancy of

the church in today's society, the temptation existed to
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delve into the role of religion in general and Christianity
in particular., This, however, is a matter better dealt
with by theologians. Since this paper was designed to be
of help to the Church of the Nazarene, it assumed the
relevancy of the church message. The question to be
resolved, then, was ta determine, within the context of
the church's doctrinal position, just what use broadcast
media could be in the furthering of the purposes of the
Church of the Nazarene,

There exists currently a myriad of theories and
ideas about broadcasting. It would be next tb impossible
to consider all thoughts by all theorists interested in
this field. 1In two decades of increased emphasis, how-
ever, some_generally accepted propositions have come to
the fore. These principlés were considered in sufficient
detail to give understanding to the uninitiated. The con-
cepts were then applied to the specific problems facing
the Church of the Nazarene. The results were contained in
a summary of recommendations to ministers, administrators,
and involved laymen in the church.

Little progfess can be made toward applying specific
methods of mass media communication until there can be
some understanding of the implications of communications
in general and religious communication in particular. 1In

fundamental terms, communication is the process of
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transmitting meaning between individuals.e Colin Cherry
has said that communication means a sharing of elements of
behavior, or modes of life, by the existence.of sets of
rules.3

This process of transferring meaning is much more
complex than some have thought. The o0ld linear model of
the communication act describes the process this way:
"Source-—-==~ Message-=----- Channel--~--- Receiver," But
communication is a process that cannot be explained simply
in "cause and effect" terms. This concept went out the
window with Einstein's theory of "He.‘l.a'l:ivity."’4 A spirsal
conception of the world comes into being. The interrela-
tionships between stimulus and response are not on a one-

to-one basis, but react as a "process." The old concep-
tion has been described variously as the "hypodermic
needle" effect--each person in the audience being person-

ally "inoculated" with the sender's message.5 This view-

point denies the many influences reacting upon the

ECh&rles R. Wright, Mass Communication (New York:
Random House, 1966), p. 11.

3Colin Cherry, On Human Comnunication (New York:
Science Editors, Inc., 1961), p. 6.

l+Harold Mendelsohn, "Sociopsychological Aspects of
Mass Communications"” (unpublished lecture notes received
in a course at Denver University, 1966).

Wright, op. cit., p. 50.
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individual in an audience. It disregards the social

milieu in which he moves.
II. THE FUNCTIONAL APPROACH

The findings of Robert Merton and Paul Lazarsfeld,
among others, begun in the 1940's, did much to shift
attention toward a functional view of the communication

process. Joseph Klapper has called this:

. . « shift away from the tendency to regard mass
communication as a necessary and sufficient cause of
audience effects, toward a view of the media as influ-
ences, working amid other influences, "in a fotal
situation," as the "phenomenistic" approach.

It is more generally understood, however, as "functional-
ism," a process by which a2 system maintains itself. Harold
Mendelsohn uses an analogy to explain the functional
process, He likens it to that which is observed in the
biological sciences. The functions of each bodily organ
thdt is vital to the whole are examined--malfunctions are
observed~-these amount to breakdowns in the system. The
vhole process is in this case an organic one, but it is
vital in respect to the maintenance of the organism. 1In

7

essence, the organism maintains itself in this way.

6Joseph T. Klapper, The Effects of Mass Communica-

tion (New York: The Free Press, 1966), p. 5.
T

Mendelsohn, op. cit.
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The "functionalist" then, in contrast to the

"behaviorist," focuses on the part that social or cultural
items play in society. A functional approach would result
in less time spent in discussing the hours a child watches
television and more on what this television watching
means. What is involved here is a complexity of actions,
interactions, and reactions. To look at only one element.
of the process denies the fact that all other elements are
functioning concurrently. Furthermore, what we observe is
not the total picture, for every observable act has its
.unobservable counterpart. The unconscious thoughts and
motives may be difficult to observe, but they affect
behavior nonetheless.

Confusion sometimes results when "functionalisn" is
looked at as offering the answers to the various processes.
What is in error is the substitution of answers for method.
Whal is offered is not the answers to all the problems of
comhunication, for example, but rather a means of looking
at the process of communication in an effort to determine
what is happening. At this stage in functional research,
all the aiswers are not forthcoming. There is difficulty
in observing all functions at the same time, although the
computer may be able to help at this point. Assumptions

and sveculations must be made, but this is the case in all

research. The important point to remember, in this
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regard, is that the researcher is aware of the assump-
tions--something the "behaviorist" ignores for the most
part in his "cause and effect" model.

The "funcfionalist," then, seeks to determine
whether the function served by print is the same as that
served by radio or television. He seeks to know how a
particular mass medium operates. He endeavors to deter-
mine the consequences of handling basic communication mes-
sages., Equally important, he tries to find out what

gratifications the individual derives from the mass media.

III. A FRAMEWORK FOR DISCUSSION

Harold Lasswell proposed a convenient way to
describe the communication act: "Who says What in which

Channel to Whom with What Effect."9 Through the years,

this definition seemed sufficient to describe the communi-
cation process. As research progressed, however, it
became apparent the definition could not account for all
the variables in the communicative process. Such factors

gs audience predisposition, self-selection, and selective

8Wright, pp. 11 ff.

9Harold Lasswell, "The Structure and Function of
Communication in Society," The Communication of Ideas,
edited by Lyman Bryson (New York: Harper & Brothers,
1948), p. 37.
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perception were found to influence the communication act.
Other variables were discovered to have influence: opinion
leadership, audience image of source, group membership
values, and the nature of the media in a free enterprise
system.lo It is evident from reviewing the literature
that one paper or even one book could not adequately cover
every ramification. For that reason, only those functions
of the communication process which have become well known
and rather generally accepted among students of the mass
media were considered in this paper.

Harold Lasswell, a political scientist, became
intrigued with the functions of mass media in propaganda.
In his.pioneer work in mass communications, he noted three

categories of specialists.

One group surveys the political environment as a
wvhole, another correlates the response of the whole
state to the environment, and the third transmits
certai&lpatterns of response from the old to the
young.

Such individuals as diplomats and foreign correspondents
would be representative of those who survey the political
environment. This surveillance function, then, involves

the collecting and distributing of information about

10Klapper, op. c¢it., p. 3.

llLyman Bryson (ed.), The Communication of Ideas
(New York: Harper & Brothers, 1948), pp. 39-L40.
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events in the environment either within or without a given
society. In common terms this could be called the "han-
dling" of the news.

Editors and journalists are correlators of the
internal response. They interpret the information about
the environment and prescribe the society's response to
the information. This function is that of editorializing
or propagandizing.

Formal and informal educators in family and school
transmit the social inheritance. This transmission of
.culture involves the communication of information, values,
and social norms from one generation to another, or frcm
members of a particular group to those who have newly
joined that group.

Charles Wright adds a fourth function of the mass
media: entertainment.12 He is here referring to communi-
cative acts primarily intended for pure amusement regard-

less of what instrumental effects they might engender.

It is the desire of the "functionalist” researcher
to investigate those reoccurring activities to see what
effect they have on individuals and society and tc compare
these effects with those forthcoming from other types of

communication.

leWright, op. cit., p. 16,
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The functional structure just referred to provides
a handy framework in which to discuss most current media
concepts. Following a description of these functional.
characteristics and their ramifications will come a look
at the audience upon which those media functions have
their effect. Finally, the mass media industry itself
will be vieﬁed to see if inherent in its makeup there are

factors which further or restrict communication.

IV. IMPORTANT THEORY CONCEPTS

As in any area of activity, the result of 2 commu-
nication funcﬁion does not always coincide with the intent
of the‘communicator. As early as 1946, Robert Merton wes
discovering in his analysis of Kate Smith's activity in
the War Bond Drive certain results not counted upon.13
The basis of Miss Smith's ability to persuade included
much more than the meanifest content of her radio appeals.
Beside the observable functions, there were other func-
tions not so easily identified. Furthermore, not all

consequences vere desirable in the light of original com-

munication goals. This impaired functioning is called a

13Rovert K. Merton, Mass Persuasion (New York:
Harper & Brothers, 1946), pp. 9-10.
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"dysfunction.”lh Every function, whether it be socio-
logical or physiological, has a dysfunction.15 Every
human institution, though set up with unimpeachable
motives, can have disastrous results. A public health
campaign, for example, may have the goal of getting people
to have a check up. It might have the unanticipated
result of improving public health employee morale (func-
tion differs from aim), or it might frighten people so
much they avoid a check up (a dysfunction).l6

Lasswell has stated in his description that in its
surveillance function the media can enforce the norms of
society in the sense that society deems it important to be
informed. Lazarsfeld and Merton refer to the power of the
press that publicizes devout behavior and requires the

o

individual to stand with the non-conformist or fall in

line by supporting the norm.l7

lhwilliam A. Neilson (ed.), Webster's Collegiate
Dictionary (Springfield: G. & C. Merrism Co., 1943),

P FL13
15

Mendelsohn, op. cit.

-

Oyright, op. cit., p. 17.

l’?Paul Lazarsfeld and Robert Merton, "Mass Commu-
nication, Popular Taste and Organized Social Action," The
Communication of Ideas, edited by Lyman Bryson (New,Yo?ET
Harper & Brothers, 1948), p. 103.
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Another function of surveillance in society is to
confer status on those using the media.l8 Research and
observation show that people's social standing is raised
when they appear on the mass media. In their study of the
election campaign of 1940, Lazarsfeld, Merton, and Gaudet
were made aware of the importance of opinion leaders in
the maintenance of this social station.

A third result of surveillance by'the mass media

would be a dysfunction.lg

The mass of uninterpreted
information (news) may tend to threaten rather than help
.the public. The result could be symptoms of anxiety or,
even worse, public panic. Another observed reaction can
be apathy. The individual may be so overwhelmed he feels
it is no use to struggle. Even_more subtly, he may mis-
take knowing about problems for doing something about
them. This confusion of passive knowledge for active par-
ticipation has important ramifications in our study of
religious communication.

Lazarsfeld, Merton, and Gaudet identify another
social function of the mass media, that of propagandiz-

ing.20 They cite research to show that propaganda is most

B1p354., p. 101.

19Ibid., pp. 105-6,

201bi@., pp. 112-18.
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effective when one of these conditions is satisfied:
(1) monopolization, (2) canalization, and (3) supplementa-
tion. Propaganda techniques are especially effective when
the communicator has a monopoly either of the medium
itself or when counterpropaganda is nil. Hitler had a
media monopoly in the 19L40's; Kate Smith's public image
was so exemplary, any counterpropaganda was ineffective.

Current concepts of both propaganda and advertising
seem to point to the fact that mass media, in most cases,
do not change deeply held éttitudes. Indeed it is a well
.known principle among advertising men that persuasion in
this instance "canalizes" existing attitudes. The eco-
nomic importance of the advertising indust;y is an indi-
cation of the success of "ad'" men in channeling existing
habits toward specific products. Propaganda success lies

in this area alsoc--not eliminating, but channeling beliefs

and attitudes.

Where propaganda has neither a monopoly nor a chan-
neling effect, it may be a positive factor by virtue of
its being supplemented by interpersonal contacts. Many
mass media campaigns have been made effective in develop-
ing nations. Schramm cites the success of teaching by

mass media supplemented by teacher guidance in the
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classroom.gl Lazarsfeld indicates the importance of
opinion leaders in this face~to-face supplementation
during political campaigns.22

A fundamental point comes out of the discussion of
propaganda; monopolization is rare. The basic social
issues need more change than canalization. Supplementa-
tion is expensive and has seldom been achieved in groups
striving for social change.23

Hovland has devoted much study. to the .2ability of
mass media to persuade. Wﬁile his concern is more with
.content than function, it was deemned appropriate to con-
sider this aspect of mass communication at this point. He
cites his experiment with Lumsdaine and Sheffield to con-
clude; a two-sided presentation is more effective in the
‘long run where, regardlesg of initial opinion, an audience
is exposed to subsequent counterpropagan@a, or when,
regardless of subsequent counterpropaganda, the audience

initially disagrees with the communicator’'s position.2l+

21Wilbur Schramm, Mass Media and National Develop-
ment (Stanford: Stanford University Press, 1965), p. 250.

22Paul F. Lazarsfeld, Bernard Berelson, and Hazel
Gaudet, The People's Choice (New York: Duell, Sloan, and
Pearce, 1944), ©ub. 51.

23Schramm, Mass Communication, p. 512.

2)"LC&LJ:'J_ I. Hovland, Irving L. Janis, and Harold H.
Kelley, Communication and Persuasion (New Haven: Yale
University Press, 1953), p. 110.
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In other words, a two-sided presentation is more appropriate
if the audience initially agrees with the communicator's
position and is not éxposed to later counterpropagandsa.

Hovland indicates the relatively greater effective-
ness of the explicit argument as compared to the presenta-
tion of implicit material. In persuasive communications
which present a complicated series of arguments on imper-
sonal topics, it is generally more effective to state the
conclusion explicitly than to allow the audience to draw
its own conclusions.25

Hovland believes that there is some support for the
hypothesis that "when strong fear appeal is used, people
with higher anxiety levels are predisposed to be more
defensive and less influenced.”26

A cursory examination of mass media advertising
serves to point up another aspect of persuasive communica-
tions. The audience is constantly bombarded with repeti-
tious suggestions to choose this product in preference to
another; Robert Merton pcints to the importance of repeti-

; 5e

tion with variation in the Kate Smith War Bond Drive.

According to this study, repeated appeals varied in style

20¢bid., p. 105.
S5 1dd., pe 201,

2TMerton, op. eitv; Be 37,
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and content prove@ especially effective in pricking the
conscience of those who had not met self-imposed bond-
purchase quotas.

Another aspect of mass media's ability to persuade
involves the state of emoticns. Arons and May indicate
that the level of emotional arousal is a function of three
factors: (1) message content, (2) the pertinence of =
particular message to the audience, and (3) the audience
level of anxiety.28 Much has been said about "emotional"
versus "rational" factors in persuasive communications,
the impression being given ir some quarters that these two
factors are mutually exclusive. The reasoning given is
that "rational" or drive-reducing arguments are competitive
with "emotional" or drive-arousing components. The fact
bof the matter is that mos% communicative situations

require both factors.

A purely "emotional" appeal aims only at raising
the level of motivation of the sudience. It assumes
that the means for satisfying the arggsed need was
available and known to the audience.

If & drive is aroused in the audience, the only productive

conclusion is to offer some "rational" way of satisfying

28Raymond A. Bauer and Donald F. Cox, "Rational
versus Emotional Communications: A New Approach," Televi-
sion and Human Behavior, edited by Leon Arons and Mark A.
May (New York: Appelton-Century-Crofts, 1963), p. 1bLs.

291bid., p. bk,
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that emotion. Barnouw emphasizes the role of the "emotion"
when he states that communication that wins and holds:
audiences deals with "emotional" conflicts. The success
of mass communication draws power from the latent emotions
of people. Mass communication needs the link of emoﬁion.3o

The chief function of correlation as described by
Harold Lasswell is to interpret the information passing
between various parts of society and to prescribe ways of

31 The editorial function is an

handling that information.
economy for many people who do not have the time or the
background to analyze for themselves. In its functional
role it seems to prevent overstimulation and overreacting.
In its:-dysfunctional aspects it can sometimes result in
censorship or media control. It may also tend to contrib-
.utc to conformism by allo*ing certain individuals to do
all the thinking in a society. In the degree that it con-
centrates on non-controversial issues, it tends to rein-
force a static society.

Mass communication can, in certain circumstances,

aid the transmission of the social heritage from one gen-

eration to the next, or from one group to the next.

30Erik Barnouw, Mass Communication (New York:
Rinehart & Co., Inc., 1956), pp. L9-61.

31Wright, op. cit., p. 20.
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Steinberg discusses the way standards.and values are
transmitted through the communication media. For the.
developing individual, communication with his fellows per-
forms three functions: (1) it patterns the world about
him, (2) it defines his own position in relation to other
people, (3) it helps him adapt successfully to his envi-
ronment.32

To the degree that the mass media aid the process
of socialization, and to the extent that they help to pro-
vide a wide cultural base, the functional purpose is being
served. It is dysfunctional when it helps to submerge
cultural variety or when it takes_the place of parent or
teacher or pastor in the socialization process. While
much remains to be known about mass media'; role here, it
-appears to some observers'that the media exert a signifi-
cant influence in an inadvertent way, even though delib-
erate attempts at their use for this result have not been
particularly successful,

Regardless of the method used to measure theif
importance, it is clear that the basic function provided

by the mass media is that of entertainment. A tabulation

32Eugene L. Hartley and Ruth E. Hartley, "The
Importance and Nature of Communication," Mass Media and
Communication, edited by Charles S. Steinberg (New York:
Hastings House, 1966), p. 11.
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of program categories in most television and radio stations
will show that the largest percentage of the broadcast day
is devoted to prograﬁs whose primary function is to enter-
tain., Table I, page 91, shows the tabulated results of a
typical broadcast week day on radio station KOA in Denver.
The figures from which the percentages were obtained are
not merely an appraisal of the legend of the station's
program log. It is naive to believe such a categorizing
is an accurate reflection of the facts. A better way to
analyze the offerings of a station is to examine first
hand each program format with a stop watch, taking into
account both direct and indirect commercialization.

A week-end schedule of this station would show
slightly different percentages, with an inérease in the
.amount of programs in the.orientation category, to reflect
the heavier amount of religious and public service broad-
casts. The important fact to highlight is, however, that
entertainment fare occupies 42 per cent of the total air
time on a given broadcast week day and 55 per cent program
time, discounting the commercial content. The figures
compare favorably with those indicated by Charles Wright
in his own observations of a National Association of Edu-

33

cational Broadcasters survey.

33Wright, op. cit., pp. 85-86.




TABLE I

PERCENTAGES OF KOA PROGRAM CONTENT DEVOTED
TO VARICUS COMMUNICATION FUNCTIONS

91

WRILGHT FUNCTIONS

Per cent Per cent of
Function of Non-commercial

Air Time Program Time
Surveillance 19 25
Correlation 3 i
Culture transfer 12 16
Entertainment Lo . 55
Commercial content 2L -

NAEB FUNCTIONS

Per cent Per cent of
Function of Non-Commercial
Air Time Program Time
Information 19 25
Orientation 15 20
Entertainment L2 55
Commercial content 24 -
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The question as to whether this entertainment func-
tion of the mass media is functional or dysfunctional is
still open to debate. Many social critics point to the
fact that media entertainment fails to raise public taste;
they cite the loss of artistic quality, passivity, escap-
ism, and the inordinate power of the industry in terms of
money and audience time.

Other social psychologists, especially those func-
tionally oriented, say the time spent with entertainment
gives no indication of the functions it serves in society.
The need for pleasure and relaxation is basic; indeed one
more means of psychic gratification. Harold Mendelsohn
says that mass entertainment grows out of and satisfies =a
particular compleXx of needs. How it succeeds is a moral
question and not one of mental health.Bh Gary Steiner's
comprehensive survey of listener preferences indicates
people want more programs that are fun and worthwhile.35

This has been describted as the "First Law of Mass Enter-

tainment";

When most people are confronted with a choice
between deriving pleasure from "sericus" non-
entertainment fare or from non-serious entertainment

3hHarold Mendelschn, Mass Entertainment (New Haven:
College and University Press, 1966), p. 136.

35Gary Steiner, The People Look at Television (New
York: Alfred A. Xnopf, 1963), p. 24T7T.
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fare, they will choose the l%gter in much greater
proportions than the former.

Once the functions of the media are understood, the
conditions in which those functions perform successfully
must be viewed. Certain of these conditions have been
singled out by researchers in this area: conditions
affecting the audience's.exposure to the message, its
reaction to it, and the effects produced.

It is obvious that before a message can be communi-
cated, there must be an audience to hear it. This goes
for radio announcers as well as f;r ministers. No matter
how important . the information may be, methods must be
employed to secure a hearing. Furthermore, the opinions
and attitudes a listener brings to the communicative situ-
ation will determine, in great measure, what he gets out
of the experience. Wilbur Schramm speaks of the "predis-
position”" of the audience. The stronger the predisposi-
tions on an issue, the more d&ifficult it is for the media
to convert opinions. Strong predispositions "compel" an
opinion which media only help to rationalize and reinforce.
Individuals in this case either avoid the material or
manage to misunderstand it. Schramm further observes that

the less informed one is on an issue, the more susceptible

36Mendelsohn, Mass Entertainment, pp. 142-43,
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he is to being converted to a new opinion through the
media.3T Merton's documentation of audience reaction to
Kate Smith's War Bond campaign has shown that the audi-
ence's general orientation toward the worth of war bonds
and the specific attitude involved in audience member's
definite previous plans to buy bonds were predispositional
factors that acted to color response to the appeal.38

Carl Hovland in his research has pointed to the
image of the communicator in the eyes of the receiver.
The communicator's message has difficulty getting through
to those who hold him in suspicion for one reason or
another. Hovland also speaks of the effectiveness of pre-
senting all sides of a proposition when the audience does

39

not initially agree with the speaker. Source credibility
end the two-sided presentation have implications both for
the short and long run effectiveness of the communicated
message.

In general, Merton's observations tended to rein-
force what other researchers have said: (1) people main-

tain an interest in things that are in line with their

previous interests and avoid contrary material; (2) should

3TSchramm, Mass Communication, p. 537.

38
39

Merton, op. cit., p. 110.

Hovland, loc. ecit.
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they be exposed to material, they will understand and
remember it according to their previous attitudes.uo
Those two principles have been called (l) selected recep-
tion and (2) selected perception.

Another important factor in audience reception of a
message involves the interpersonal group experience of the
listeners. As was said earlier, the individual listener
or viewer, while unknown to the broadcaster, is not unknown
to his peer group. The social and psychological implica-
tions of an individual's group experience undoubtedly color
.his reception of various types of media communication.
Many individuals, especially children, watch television or
listen*to radio in groups upon occasion. Group dynamics
as it applies to mass media is a study in itself, and not
capable of being covered in detail here. It is sufficient
to say that the communicative experience is a social expe-
rience for audience members. People who live together
under similar external conditions tend to see the world
through the same colored glasses. As they are aware of,
or ignorant of, the goals cf their group or groups, they
will tend to be influenced in their reacting to communica-

L
tion. L

hOMerton, op. cit., pp. 131-34.

hlLazarsfeld, Berelson, and Gaudet, op. cit.,

po. 148-L49g.
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Another fact brought out in an analysis of the 1940
political campaign has significance for those wvho would

get their message across.

The people who were exposed to a lot of campaign
propaganda through one medium of communication were
also exposed to & lot in the other media; and those
who were exposed to a 1ittleh§n one were also ex-
posed to a little in others.

The reasons for this "media-mindedness" are a matter of
some speculation. Leo Bogart says such individuals may
have & wider span of interests, they may be more insecure
and need distractions from frustrations, they may have a
richer imagination, or they may be conformists who depend
upon stereotyﬁed mass media images.h3 This situatioﬁ casts
some déubt on methods of promotion that endeavor to be all
inclusive by hitting the public from all media angles.
The possibility exists that the non-media-oriented indi.-
vidual will not be effectively reached by any type of mass
communication,

While all the-semantic implications of language's
ability to convey meaning do not have first order relevance
to this discussion, the ability of the mass media to carry

effectively the symbols of meaning does. Deficiencies of

“gibid., pp. 121-22,

l}31.@30 Bogart, The Age of Television (New York:
Frederick Ungar Publishing Co., 1956), p. 62.
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vocabulary or grammar in either communicator or listener,
or both, tend to distort the communicative process at the
point where the receiver brings his predispositions to
bear on the message from the sender.hh Leo Bogart adds
that television is useful in demonstrating the concrete,
while radio has a peculiar capacity to set a mood and to
carry abstract messages persuasively. Television is at
its best when it can be used to dramatize abstractions and
to make them vivid in concrete examples, but this requires
effort and ingenuity.h5
| There are differences in the effectiveness with
which the different mass media can convey various types of
messages. Marshall McLuhan has probably done more to
populerize this concept than any other social scientist.
He speaks of television, the "cool" medium, as compered
with radio, the "hot" medium. The distinguishing prin-
ciple is that of "definition"; the state of being well
filled with data.h6 A photo, for example, is an illustra-

tion of high definition; it furnishes lots of, data. By

comparison, a cartoon is low definition; it contains very

Ly

Schramm, Mass Communication, p. 301.

*SBogart, op. cit., pp. 125, 19k.

°Marshall McLuhan, Understanding Media: The Exten-
sions of Man (New York: McGraw-Hill Book Co., 1966),
. 22,
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little data or fact. Because it is only oral, radio must
provide lots of information to convey its message.

Television, in contrast, relying on oral and visual
stimuli, does not have to provide as much information.
Early television sports announcers soon learned the value
6f silence to let the picture tell its own story. Implied
here, also, is that "cool"” media elicit participation by
the viewer. "Hot" media, being so filled with data, do
not allow for participation. These concepts, according to
McLuhan, determine the way radio and television convey
.meaning. The "hard" sell works on radio but not televi-
sion. John Kennedy, the "cool" casual politician, defeats
Richard Nixon, the "hot" exponent of the school of debate.
Another exemple of "cool" television's cali for involve-
wenhy bhe Gesrpe Dldwphon spesinl with the Hew Tork Phiis
harmonic Orchestra. This "coolness" of television is not
"passivity," however, for the demand is for audience par-
ticipation in one form or another. The influence of media
in this way must be considered by those who would use it
to effect. |

The basic conservative nature of the mass media
needs consideration. The fact that conditions here oper-

ate to preserve the status quo is well documented by
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researchers in this field.h'r Lazarsfeld and Merton point
to the fact that the mass media are geared into the cur-
rent social 'and eccnomic system and contribute to the
maintenance of that system. Furthermore, this pressure is
not entirely affirmative, but is maintained also by the
fact the media do not actively question the structure of
sooiety.l+8 The fact of life under the American system of
free epterprise is summed up in the old adage, "He who
pays the piper generally calls the tune."

The results of the political campaign of 1940 as
interpreted by Lazarsfeld, Berelson, and Gaudet serve as a
general indication of the persuasive ability of the mass
media.. The main thrust of the campaign was in the area of
reinforcement of existing attitgdes. While there were
cases of activation of latent predispositions and of con-
version, these were minor by comparison. The figures:
reinforcement, 53 per cent; activation, 14 per cent;
reconversion, 3 per cent; partial conversion, 6 per cent;

k9

conversion, 8 per cent; no effect, 16 per cent. Mass
media's effgct is aided significently by the two-step flow

of information from opinion leaders to others in the

b7
!

Schramm, Mass Communications, pp. 503, 512.

}BLazarsfeld and Merton, op. cit., p. 1lOT.

1;9
P 2035

Lazarsfeld, Berelson, and Gaudev, op. cit.,
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audience. Any serious attempt to employ the media for
persuasive purposes must, it appears, be cognizant of. this
possibility.so

Joseph Klapper has surveyed over a thousand studies,
essays, and reports. The generalizations he makes repre-
sent one of the most definitive attempts to summarize the
effects of mass media. They are reviewed briefly in an
effort to tie together the major factors and functions
alluded to previously:

1. Persuasive mass'communications are more likely
.to reinforce existing opinions than to change themn.

2. This reinforcement is sided by such mediating
factors as audience predisposition, group norms, opinion
leaders, and the conservative nature of the media indus-
try. ‘

3. Mass communications can help to create new
opinions in a neutral audience.

k., Mass communication can at times effect conver-
sions of opinion. In this case, the predispositions which
normally work toward reinforcement are working imperfectly.
Persuadability appears to be related to feelings of audi-

ence inadequacy.

501big_. , D. 158.
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5. Certain aspects of communication appear to
influence persuadability. These include the audience
image of the communicator, the status conferring ability
of the media, technical limitations of the particular mass
media, and certain content characteristics (two-sided
presentations, fear, repetition, canalization, principles
of argumentation).sl

It is important to reiterate at the conclusion of
this segment that the state of research in mass communica-
tiohs does not permit absolute rules and definitions.
.Much morc needs to be known, especially in the area of
long range effects, and controlled studies here are diffi-
cult. *Much has been accomplished, however, and enough is
known to permit considered judgments. It is from the
present state of knowledge that communication principles

are applied to church broadcasting.

cjlKlapper, passim.



CHAPTER VI
COMMUNICATION FOR THE CHURCH OF THE NAZARENE

I. CHRISTIAN COMMUNICATION DEFINED

The Church exists to proclaim the good news that
God has come to share our human lot in the life,
death, and resurrection of Christi for the purpose
of redemption and reconciliation.

The nature of Christian communication is bound up in the

"incarnation," the act of God becoming man. DeWire has

sgid:

.If the incarnation cannot be understood as the very
. foundation of Christian communication, it can then
only be reduced to a fetish, and its meaning veer off
into misunderstood terminolodgy in Christian dogga that
will simply scare away anyone confronted by it.

Stanley Rowland, Jr., emphasizes another aspect:

Christian communication means the process of tell-
ing past deeds of the Word, transforming their insightis
into contemporary statements, and reaching out to
discer% and proclaim the work of the Word in the world
today.

lJohn W. Bachman, The Church and the World of Radio-
Television (New York: Association Press, 1960), ». 109,

2Harry A. DeWire, The Christian as a Communicator
(Philadelphia: The Westminster Press, 1961), p. .00.

3Stanley J. Rowland, Jr., "The Word Speeks in the
World," The Christian Advocate, XI (February, 1967), T.
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The lines of Christian communication are described by

Everett Parker:

God to man, one generation to another, the better
educated to the less educated, the more exXperienced
to theuless experienced, and the in-group to the out-
group.

The scriptural imperative for communication comes
from the Holy Bible, Christ spoke to the disciples and,

through them, to the Christian world when He said:

Go ye therefore, and teach all nations, baptizing
them in the name of the Father, and of the Son, and
of the Holy Ghost: Teaching them to observe all
things whatscever I have commanded you: and, lo, I
am with you always, even unto the end of the world.5

in essence, then, the central function of Christian
communication is to preach the Gospel, the good news of
God's reconciling of the world udnto Himself through Christ.
This is done by precept and example, by cleréy and laity,
by the orgenized church, and by individuals,

As was stated at the outset, this paperudid not
attempt to prove the efficacy of this Christian message,
nor did it attempt to delve into the theological implica-
tions of the content of this message. While the process

of transforming the insights of the Word into contemporary

Parker, Barry, and Smythe, op. cit., p. 49.

5Matthew 28:19-20.
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statements in order to confront mankind is a part of the
semantic area of communication, it is not unique to broad-
casting alone. For that reason, a full treatment of the
symbolic meaning of the Christian message must be left to
another time and context. The task remaining at this
point was to consider how the basic goals of the church
could be implemented by use of mass communication, in
light of basic principles of the media as viewed in the

previous chapter.
II. THEORY APPLIED TO THE RELIGIOUS BROADCASTER

ﬂﬁAﬁ initial consideration concerned the archaic con-
cept of the "hypodermic" effect. The tendency of ministers
in the mail survey, discussed earlier, to regard their
message as going to all segments of the audience indicates
e need for better understanding of this media éoncept.
The .social aspects of the listening experience have largely
been ignored.

The point was made that there is, many.times, a
gulf between the latent function of a communication and
its manifest function. The minister in the Church of the
Mazarene who wishes to use the mass media to further his

work must realize that parts of his audience may not make

the same use of his presentation that he initially
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intended. The possibility of dysfunction exists, for
example, in several areas. Some of those he intends to
reach may be using his broadcast as a substitute church,
much less demanding and involving than the real thing.

His broadcast may serve the function of making others
"feel" religious, and very effectively prevent a commit-
ment on their part by reinforcing their passivity. The
activity of "thinking" about Christianity may be an accept-
able substitute for ever "becoming" a Christian.

The fact that the mass media in its surveillance
function can serve to enforce society's norms must be con-
sidered by the minister. To the degree that these norms
run counter to those of the church, the church's voice
will face opposition. The news function of the media will
.ultimately force the churéh to assume the public role of
the non-conformist.

It has been stated that the media tend to confer
status on their users. This can quite possibly be used to
benefit the church broadcaster to the degree that the
reliability of the communicator is buttressed. This could
be a dysfunction to society when used by the charlatan and
faker, but it would tend to be functional for the repre-
sentatives of groups with redemptive motives,

The possibility of apathy or anxiety, or panic, as

a result of the dissemination of uninterpreted information
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has implications for the Christian communicator. It may
very well be that this dysfunctional anxiety can be used
by the church as a "point of contact" with the non-
churched--Christianity reaching man at his point of
greatest need. Indeed, the thrust of much current writing
by religious leaders interested in this area has been
toward this communication goal.

Mentioned in an earlier paragraph was the dysfunc-
tional possibility that listene;s to the church broadcasts
may mistake knowing about problems for doing something
about them. It has been the investigator's experience in
nany years of broadcasting religious programs that there
are many people who remain perpetually uncommitted to the
message of the church while enjgying the comfortable feel-
ing of "being religious."

Religious broadcaesters should be aware of possible
effects of broadcasting's social function as an agency for
propagande. While the term was given negative connotations
by the Hitler regime, in its descriptive sense it applies
to religiou; broadcasting. Propaganda can be defined as
"any organized concerted group effort, or movement to

6

spread particuler doctrines, information, etec."”

~

“Webster's Collegiate Dictionary, op. cit., p. T795.
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It does not appear that monopolization, one of the
three conditions needed for effectiveness, is possible for
the religious broadcaster. Under present conditions, many
voices representing many shades of opinion invade the air-
waves. While this situation has come under criticism by
some, it is the opinion of others that such a monopoliza-
tion has in it the elements of a positive function. The
prospect of religious broadcasting being directly or indi-
rectly controlled by the National Council of Churches, the
National Association of Evangelicals, or any particular
section of the religious community hes within it possible
elements of monopolization,

.Propaganda canalization seems to be a much greater
possibility in religious broadcasting. Recognizing that
deeply held Christian or non-Christian attitudes are dif-
ficult to change, broadcasters might well recognize the
attitudes held by various audience groups and seek to
channel these attitudes toward an eventual embracing of
Christianity. One approach might be to identify humani-
tarian qualities present in people (belief in a supreme
being, dislike of racial discrimination, etc.) and seek to
overlay these attitudes with the Christian motivation.

As supplementary interpersonal campaigns have been
successful in some countries of the world, the real hope

of Christian broadcasting may actually rest in the face to
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face contacts of clergy and laymen in pressing for opinion
change after initial interest is engendered by the media.
Historically, the personal witness has been the method of
Christianity for spreading the Word. The plan, in this
instance, involves the linking of the mass electronic
media to the Christian imperative in much the same way
that print has been used in other ages. If the Gutenberg
age is giving way to the electronic media age, as some
have observed, the church must find a way to employ the
broadcast word as it has depended upon the written word
in times past.

_.Religious broadcasters might well explore the
advantages of two-sided presentations of their messages,
especially when the audience in%tially disagrees with the
communication, or when later counterprspaganda has an
influence. To give the alternatives would be difficult
for those accustomed to a strong presentation of one point
of ﬁiew, but it might well bear fruit depvending upon the
attitudes of a particular audience. .

The suggestion that explicit material is more
effective, in some situations, than implicit material
could have application to the subject of Christian broad-
casting. Complicated theological arguments may only con-
fuse, while direct expressions of religious conclusions

mey be more easily understood and acted upon. If
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Hovland's conclusions can be applied, there would seenm to
be a real question as to the effectiveness of the strong
fear and condemnation methods of, particularly, the many
non;denominational private broadcasters.

Repetition with variation has been shown to be
advantageous in secular broadcasting. Multiple approaches,
differing in style and content, should not be dismissed as
monotony by the religious broadcaster. All the implica-
tions of the "Good News" cannot be presented in one broad-
cast, and the tendency to see immediate results should be
avoided in favor of a long range, varied approach.

_-The polarization of opinion on the worth of "emo-

tional" and '

'rational" appeals in religious use of the
mass media is undoubtedly a ref%ection of the difference
of opinion as to the place of "emotionalism" in religion.
Broadcast theory would find a place for both in the con-
veying of meaning. Those using the media for the church
wouid do well to consider the possibility that "emotional"
or drive-arousing appeals reach the audience, while the
"rational” appeals offer directions for satisfying needs.
‘Both work together in the communication process.

The tendency of the mass media, within their func-
tion &s a correlator or interpreter of informatibn, to

concentrate on non~-controversial issues, has ramifications

for the user of the media for religious purposes. Anyone
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associated with the broadcasting industry is aware of the
tendency for most radio and television stations to avoid
controversy. The minister with a desire to produce a.
church program has a better chance of getting on the air,
and staying there, if he concentrates on presentation of
his own view and avoids criticism of opposing viewpoints
and doctrines.

As was noted in the preceding chapter, much remains
to be discovered as to the specific role the mass media
play in the process of socialization. Whether this process
.is inadvertent or by design, it is apparent that, to a
significant degree, the individual's notion of reality
comes from the mass media.7 The broadcasting industry is
transmitting, both explicitly apd implicitly, the values
and beliefs of society. There is some thought that in the
critical younger years, when and if the child does not
gain social cues from parent or teacher, he seeks then
from the media. Here then is a challenge to religious
broadcasters to assess more efficiently the problems and
issues of the day from a Christian viewpoint and to find
more effective ways of aiding the process of socializa-

tion.

7Theodore Peterson, "Estates in Conflict,"
Christian Century, LXXIX (July, 1962), 883.
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The fact that people of all ages, levels of educa-
tion, and social status use the mass media for entertain-
ment purposes is a principle the church must recognize.
Criticism of the industry as a purveyor of low taste only
ignores a basic fact of 1life. Instead of the emphasis on
denunciation, there must be a concentration on ways
Christian communicators can use this fact to their advan-
tage. The possibilities of using drama and music to
capitalize on the audience demand for relaxation fare are
great, and should be explofed by religious communicators.

Nowhere in the field of religious broadcasting is
the communicator generally more confused than in his idea
of his*audience. Religious broadcasters must come to
realize the many audiences that exist and the social and
cultural variety that helés to mold the predispositions
the listener brings with him to the reception process.
Unless the communicator finds the key to a specific audi-
encé, he will continue to be either ignored or misunder-
stood. This predispositional factdr contributes to an
understanding of the fact that it is easier to convert to
a nev opinion those who are less informed on the issue.

An understanding of the effect cf source credibility
will help the religious media user to plan more effectively.
The objective approach of laymen might well be exploited

here. The use of well-known personalities who have come
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to embrace Christianity has been criticized by some. It
has a functional value, however, in increasing the credi-
bility factor.

The value of group listening exXperience cannot be
overlooked by the church. These group experiences tend
furthér to differentiate listening audiences. Individuals
who value their presence in a particular group situation
will be harder to influence in ways that call for them to
"come ye out from among them, and be ye separate.," The
physical fact of group listening in family or living room
must necessarily affect the content and format of the
religious presentation.

."Media-mindedness" will enter into the minister's
consideration as he plans his campaign. Hé must weigh thg
.possibility that there exists an audience for which no
media will be effective. Other means of reaching the non-
media-oriented audience will have to be £elied upon, On
the other hand, communication to the listener heavily
oriented toward the media might amount to expensive dupli-
cation when considered in the light of a comprehensive
campaign.

While the semantic implications of the Christian
message are too far-ranging to be covered hére, it is
important the religious broadcaster be aware of the prob-

lem, Moreau has stated that:
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Users of a specialized vocabulary are frequently
more able to communicate with speakers of another
tongue than they are with speakers of the same tongu
who are not accustomed to their peculiar vocabulary.

The bturden is upon the religious communicator to recognize
that many in his audiences do not understand his "jargon."
This is not necessarily "hardness of heart," but may be
lack of understanding of a strange language.

Eugene Nida has emphasized another important con-
sideration in the semantic area. Recalling the familiar

1"

"the map is not the territory," he makes the point that
symbols are not a substitute for experience.9 The assump-
tion has been that if people knew the verbal formulations,
or in ether words had conceptions about the truth, they
would have automatically experienced the truth. Nida is
perticularly explicit in stating that the assumption that
the ability to recite the doctrine is testimony to having
explored the Christian life is the seat of much d4diffi-
culty. His feeling is that this attitude toward symbolisn

lies at the heart of much religious hypocrisy and con-

tributes to the sterility of the spiritual lives of many.

8Ju1es Laurence Moreau, Language and Religious Lan-
guage (Philadelphia: The Westminster Press, 1961), p. k7.

9Eugene Nida, Message and Mission (New York: Harper
& Brothers, 1960), p. 81.
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It is not mere idle speculation to consider the
technical implications of the various mass media. McLuhan
uses popular terms to demonstrate the differences in the
media. In designing his format and creating his content,
the religious broadcaster should note the greater need for
radio to carry data and the opposite rcle of television
participation from the viewer. A consideration of the
"hot" and "cool" media will help to determine whether to
risk & hard sell approach, or instead to try a casual and
understated style.

The conservative nature of the industry resulting
from its organizational structure must be recognized by
the Christian broadcaster, Local stations are interested
in appealing to broad audiences, and the rélatively small,
‘conservative groups tend £o be judged by the amount of
influence they exert in the community. The fact that the
networks are located in New York, where the executive
structure is influenced to a greater extent by the Jewish
and main line Christian denominations, quite possibly con-
tributes to the basic desire to maintain the status quo.
It is not implied that there are concerted attempts made
to monopolize; it is, however, a recognition that people
act out of their predisposition,

The importance of opinion leaders and the two-step

flow of information is a recognized factor in media theory.
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The implications of this for the Christian broadcaster
should not be overlooked. IPurveyors of the Russian commu-
nist line have long recognized this principle and gear
much of their media propaganda to group leaders, counting
on these individuals to relate the message on a face-to-
face basis to others.%o The concept can be demonstrated
within the context of church broadcasting in the attempt
to convey information and motivation to Sunday School
teachers, lay leaders, etc. 1Its far reaching implications
are noted by Hans Jurgen Schultz: "the Church must not
wait for people to return to it; it must set out and fol-
low up its own influence."ll Used in this way the medie
will, as Bachman has phrased it, stimulate and extend two-
way cornmunication.l2 The vital function o% people commu-
.nicating more effectively.with people of their own class
must not be overlooked, for a church cannot_sit on a corner
and relaté with equal effectiveness to e&ery level of

social structure. Interpersonal communication following

up the media message offers interesting possibilities.

A Gomer R. Lesch, Creative Christian Communlcation
(Nashville: Broadman Press, 1965), p. 93.

Ml Hans Jurgen Schultz, "The Secular Character of
the Mass Media," The Christian Broadcaster, XIV (December,
1967), 13

12

Bachman, op. cit., p. 116.
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Thus scme, but not all, of the factors involved in
the process of mass communication have been reviewed and
applied to the religious situation. At this stage in
the research, it is evident that the mass media are nore
likely to reinforce than to change attitudes. To make
people over requires a drastié reorganization of concep-
tions. 1In [Christian] conversion there is a somewhat par-
allel process involving a radical alteration of the entire
value system, The referrent functions do not change, and
most conceptions remain the same; but values are completely
altered.l3 Eugene Nida says the message of the Gospel
must be carried primarily by life. "Mass media should be
used to confirm [underlining not in original] the views of
the faithful listene;s, and in 'softening up' an audience
to further inquiry."lh

If it appears that religious broadcasting is more
likely to reinforce than to change attitudes, it is also
apparent that even a small amount of conversion is sig-
nificant when dealing with audiences potentially in the
millions. As Parker has described it, these comparatively

small effects may be cumulative in the two-step process.,

The structured listening habits of individuals may mean

l3Nida, op. &tte .y P T

Y1via., p. 177
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that those not hit by one message may be hit by another
15

program at some future time.
III. SUMMARY OF RELIGIOUS RADIO POSSIBILITIES

To summarize, the Nazarene broadcaster, judging
from the survey results of this paper, needs to know more
about the potential of the media. He needs a clear pic-
ture in his own mind of the goals of his communication.
Basically, he needs to understand the limitations of the
media for conversion--the potential for reinforcement and
minor change. With these things in mind, he must decide
whethéf he wishes to reach the unchurched or church memn-
bers., .If his goal is the unchurched, he must defermine
whether he wants to interest them in Christianity and the
church, allowing the person to person witness finally to
do the job of winning them to Christ.

If this is the goal of the Church of the Nazarene,
the denomination may need to rethink its methods and raise
its media budget. The many thousands of dollﬁrs of free
time, while impressive on paper, may not represent the
audience potential desired. Evangelism on the air needs

to reach the unchurched when they listen or view; this is

lSEverett C. Parker, Religious Television: What to
Do and How (New York: Harper & Brothers, 1961), p. 53.
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in prime time. The Churches of Christ are one of the
heaviest media users per capita and also one of the fastest
growing denominations.l6 The Church of the Nazarene would
need to triple its media budget to match them, and even
this would not be enough. An explanation of the possi-
bility of a combined media effort with other "Holiness"”
denominations would certainly be recommended. To be con-
sidered, at all times of course, is the relative benefits
to be obtained from money spent in this way as opposed to
budgets allocated to achieve the goals of the church in
other ways.

If the church determines to confine its media thrust
to its.own members, it must not do so with a feeling that
thié is necessarily "second best." The migistry to shut-
Iins and working members sﬁould be considered, plus the
opportunity to expose the membership to a variety of out-
standing denominational speakers. The péssibilities of
coordinating this ministry with a vital person-to-person
witness program should not be overlooked.

If the goal is purely promotion of the local church
and its activities, well and good; this need not be con-
sidered a weak ambition. The church must realize, however,

that this is an auxiliary service and is not proclamation

l6Denver Post, March 9, 1968.
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as such.lT While such programs may promote the reputation
of the denomination, provide social know-how, or inspire
with devotional material, they do not in the main perform
an apologetic proclamation of the Gospel. Here again, it
is not so much a matter of a wrong goal, but simply being
aware of the goal and the particular audience the church
has in mind.

The church must not be tempted to use the media
simply because it is spectacular, or glamorous, or even
free. Parker calls for a diversified ministry to a vari-
ety of human souls.lB What is needed is an effective use
of the media with a well thought out strategy based upon a
complete and inclusive social theory. The message, in
this case, is directed to each social group in terms of
its values, needs, and readiness. The pastor actually
does this in his dealings with his own congregation, and
it is no less important to consider the same factors in
the media situation.’

The point to remember is that the "mass" of mass
communication applies to the media and not the audience,

There is, in fact, no universal audience, but rather many

lTJames E. Sellers, The Outsider and the Word of
God (New York: Abingdon Press, 1961), p. 213.

18

Parker, Barry, and Smythe, op. cit., p. L4lk,
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publics differentiated by age, race, profession, special
interests, and personal predisposition. The housewife
audience needs a different approach than the teenage audi-
ence. The working man cannot be appealed to in the same
way as the retired person. Young married couples face
different problems than parents of teens, and require a
different way of being reached by the mass media. The
present method of presenting programs designed to reach

one type of person through one kind of format with one

kind of message is not the most effective way of using the
media. In the final analysis, as Parker implies, the pro-

a2 The assumption that the

gram selects its own audience.
religious broadcast is going to a predetermined, ready-
made audience is not a valid one.

The would-be Nazarene broadcaster must also realize
the need for the element of local participation in a com=-
prehensive program of evangelism by mass media. Fortu-
natély, for the church, the layman is assuming increased
responsibilities on all levels. The media canpnot accom-
plish this task alone, nor can the clergy. The layman,
performing the two-step function of the media, offers

unique possibilities for implementing this evangelistic

function.

19Ibid., p. 220,
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The local minister, especially, needs to develop a
better rapport with area representatives of the broadcast-
ing industry. This calls for a professional approach,
with a well conceived plan for the program he has in mind,
including detailed exposition of the purpose, prospective
saudience, production and promotion plans, format, and pro-
gram idea, along with production plans and costs. Such
preliminary planning may help religious broadcasters to
break out of the Sunday morning "oasis" and begin to get
some of that prime time.

The church should be aware of the questionable
logic of criticizing the fact that the mass media reflect

cultural values.

Cultural values and their bearers are necessary
symbols in the process of communicating any message.
Unless a message is couched in pregsiling terms it
will not be completely understood.

The mass media will never be completely cultured until
society itself is so cultured.

The Nazarene broadcaster must be made aware of the
fact that preaching does not necessarily equal communica-

tion; for exposure to the message, as was indicated

20ponala Kuhn, "The Church, Entertainment Media and
Moral Values," A Report on a Research Seminar, The Televi-
sion, Radio, and Film Commission of the Methodisl Church
(Nashville: Published by The General Board of Christian
Social Concerns, 1$62), p. 26.
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previously, does not always mean reception. He should not
assume that use of the media automatically means e has
communicated. Nor should he count on it being effective

simply because it is expensive.
IV. A REMEDIAL PROGRAM

At this time in its history, it would appear the
Church of the Nazarene is at a point of reassessment as
far as its use of the broadcast media is concerned. The
higher costs of television make ist especially important
that the church provide itself with all the knowledge
available for‘efficient employment of the medium. This
is not‘the time for a haphazard approach, but rather a
time to proceed advisedly and with all the information
currently available, A general feeling as to the efficacy
of broadcest techniques will not do, however. On the con-
trary, clergy, laymen, and administrators must become more
knowledgeable in the-specifics of broadcasting theory and
practice. This expertise will come more efficiently to
the new generation of the church. There are, however,
certain things that can be done to help the present gen-
eration.

The first step much be taken in the area of plan-

ning. A broadcast media committee of the General Church
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might well be established. This group could be composed
equally of clergy and laity whose background of interest,
training, and responsibility qualif& them for appointment.
It would be this group's responsibility to develop an
overall media plan to be submitted to the Quadrennial Gen-
eral Assembly for implementation. In formulating a plan
for action, this group would avail itself of all current
literature and thought, and seek the advice of profes-
sionals in the field of broadcasting theory and practice.

Out of these deliberations would hopefully come,
first of all, a determination of the needs and interests
of the church. Program goals would be set, and an overall
strategy would be mapped out to coordinate the broadcast-
ing activities with other areas of outreach. Programs
would be developed and/or auditioned to determine which
type or types might best fulfill the needs of the church,
The result here might very well be a planned program
series designed to have a cumulative impact in a particu-
lar area and on a particular audience. Other_ aspects of
an overall media program would be determined, including
promotion and follow-up on both the local and national
level.

The committee would develop an overall media budget
reflecting a realistic appraisal of the costs of perform-

ing professionally in these areas. It would seek to
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defend with supporting information the position that an
ineffective attempt in these areas might possibly be worse
tpan no attempt at all.

In order to help determine a course of action and
ﬁffer guidance in budget expenditures, the media committee
should begin a program of research into -the effectiveness
of broadcast media efforts. There are enough resources
available at the present time to determine the quality and
quantity of response. The church cannot affo;d to depend
upon vague feelings of success; a responsible stewardship
of available resources regquires ; more specific egppraisal
of results. At the outset, there might evolve at least a
pilot research study of the current church radio progrems
and television spot gnnouncements. From such a study
could come a more comprehensive knowledge of the nature of
the audience reached, ideas for a more professional appli-
cation of media techniques, and a better understanding of
the role of mass media in the everyday lives of Nazarenes
and non-Nazarenes.

With more knowledge of the audience and the poten-
tial audience, the committee could nore effectively analyze
program possibilities. Its members could, hopefully, con-
sider many different program formats: drama, lectures,
demonstrations, religious news, documentaries, musicals,

children's programs, and spot announcement campaigns.
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This committee might broaden its base of information by an
exchange of ideas with other religious groups and denomi-
nations involved in broadcasting.

The committee should consider the possibility of
sending a gualified medie team to communicate with the
church on a local level. Through media conventions and
seminars, this team would seek to help the local minister
use the media more effectively. It would offer practical
advice in the area of local church-station relations. It

would also seek to help the local pastor in the task of
| enlightening the congregation in these matters.

.-It would be appropriate for the media committee to
explore avenues of cooperation with both the National
Association of Evangelicals and the National Holiness
Association. There is a good possibility of developing an
effective local follow~up program for nationally produced
quality radio and television programs. Such a pooling of
reéources on a national level might help to meet the chal-
lenge of increasingly higher production costs of televi-
siqn programs.

The greatest hope for the future lies in the train-
ing of the church's young men and women to make “hem more
proficient in these areas. The result may very well be a
more enlightened clergy and laity, along with a group of

Nazarenes professionelly trained in media research and
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practice. The seminary must increase its efforts to pro-
vide the new minister with a background in communicative
arts. Dwight Stevenson says listening standards have
risen since World War II, but ministerial performance has
not kept pace.gl This is not to say that such study should
monopolize the curriculum of the church's educational
institutions. There must, according to Stevenson, be &
balance between the message and the method. Courses must
be planned carefully to include principles of preaching,
practice preaching, basic speech, and broadcasting. There
must be an awareness that broadcasting style, for example,
is different from pulpit style. Proper opportunities for
training will help develop this realization.

The church's colleges must challenge its youth to
'be Christian broadcasters; not only as ministers or mis-
sionaries, but as specialists working in the industry, or
doing the media research that is lacking today. Nazarene
colleges must increase the emphasis on mass media communi-
cation techniques and practice. This includes courses in
media theory, writing, and production techniques. Depart-
ment budgets must expand to provide for modern studios and

equipment where students can learn by doing. Outstanding

21Dwight E. Stevenson, "Pulpit, Mike and Camera,”
Christian Century, LXXIV {April, 1957), 517.
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students must be challengéd to continue training and
research on the graduate level, The General Church might
very well consider scholarship grants for Nazarene gradu-
ate stﬁdents at outstanding graduate schools of mass com-
munications. Visiting lecture programs could include
recognized experts in the field of media research and
practice.

The church must reach out to avail itself of the
knowledge that already exists in the mass media field. It
must make it possible for its ministers, its administra-
tors, and its interested laymen {; participate in the
seminars and training programs offered by major universi-
ties and broadcasting organizations. The church might
consider, as an example, the program offered to outstand-
ing church laymen at the University of Denver under a
grant from Lilly Endowment, Inc. This program is the out-
growth of a feeling within the educational field that
trained Christian laymen are the real hope for communica-
tion of the Christian message. The result of participation
of the various denominations in such programs would not

only be an increase of media knowledge but a widening of

denominational perspectives in such areas.
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V. A FINAL QUESTIONING OF TECHNIQUES

At this final point there must come a defense of
the use of media techniques for religious purposes, and a
word of caution that these techniques in themselves are
not completely sufficient. The first part of this state-
ment is a source of misunderstanding for the religious
community; the second portion of the statement has been a
matter of confusion for the secular world.

Leslie Sargent cites the charges against the media
which have been leveled by some segments of the religious
community. He answers the charges in a way that should
help te clarify the issue. The charges and the response:

1. Communication theorigts are technicians concen-
trating only on a method, with no regard for the truth or
the permanent importance of the matter conveyed. . . .
Process cannot be separated from the source of ideas.
Process in this case refers to the laws which govern and
the effects produced. This being the case, the minister
must be hislown technician, and the better informed he is,
the more effective his message.

2. Tneories of persuasion imply manipula”’ion of
the sudience in violation of the freedom of the human
will. . . . The basic tools were familiar in Aristotle's

day, however., Passive receptivity is present in the
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media, but what about apathy and suggestibility in the
church? The minister who is informed will be aware of the
hazards and will wern the coungregation and himself.

3. The application of communication theory to the
work of the minister minimizes the direct work of God's
spirit upon the human mind and elevates the human instru-
ment. . . . But we don't have to see God's finger in each
detail of the process to know He is working. God can
employ any method He chooses, and human language is his
choice.

The defense of media techniques is supported by
another chufchman with a background in the mass media. It
is James Carty's thought that the Word will be presented
more effectively if people (pastors) understand the rela-
-tionship of medis, preaching, literature, art, music,
logic, symbols, semantics, and the meaning of words.23
Dr. Eugene Beterman, executive director of the Luthern
Church (Missouri Synod) Foundation, and for twenty-four
years director of the "Lutheran Hour," emphasizes the need
to use principles gained from surveys and studies. He

calls on the church to employ good seminars and television

2ELeslie W. Sargent, "Communication and the Spirit,"
Christianity Today, VII (February, 1963), 15.

23James W. Carty, "Get Your Message Across,"”
Christianity Today, III (May, 1959), 17.
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wvorkshops, and for a positive proclamation of Bible truths
and historic protestant doctrines, with the unction of the
Holy Spiri‘b.2h Malcolm Boyd asks the church not to con-
demn motivational research, but instead, exnlore it from a
theological viewpoint. He adds, "We must be prepared to
use it.“es

There is another side to the coin, however, as
David Read indicates in his definition of the "western
heresy." According to Read, the belief that the communi-
cation problem is largely one of technique is a western
heresy of an era of activism. This concept pictures the
pastor finding out what the people want and then giving it
to them. The fact remains that the Christian communicator
must announce what i§ good but inevitably disturbing: the
news of God in Christ reconciling the world unto Himself.26

The danger in a total reliance on technique is that

the communication will become only circular and self-

reinforcing. As Everett Parker phrases it:

For the Christian, the intercourse betwveen communi-
cator and auditor takes place always in the presence

2hEugene R. Beterman, "Two Analyses of Religious

Broadcasting," Christianity Today, IV (August, 1960), 23.

25Malcolm Boyd, "Crossroads in Mass Evangelism?™”
Christian Century, LXXIV (March, 1957), 361.

26David H. C. Read, The Communication of the Gospel
(London: SCM Press Ltd., 1952), p. 17.
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of & "third person” who is both the source of cog?u—
nication and the objective of the action sought.

Hendrik Kraemer adds that "communication . . . is neither
primarily nor ultimately dependent on our human ability
to communicate.“28 The Scriptures state the primary
author of effective transmission of the Message is the
Holy Spirit. ZEugene Nida warns Christian communicators
they must not presume these techniques will automatically
insure success, or that God's spirit can be regulated by

29

these procedures. In line with this thought, man does
not comnunicate the Message; he only bears witness to its
truth. The Spirit of God is the One who directly communi-
cates and mediates this divine Word. In this same sense,
then, the results of successful communication will ulti-

mately be in the hands of God, and the timing of His sta-

tistical report will be known only to Hin.

27Parker, op. cit., p. 5.

28Hendrik Kraemer, The Communication of the
Christian Faith (Philadelphia: The Westminster Press,
1956}, p. 26.

29Nida, op. cit., Preface xvii,
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NAZARINSE BROADCAST SURVIY

Regardless of whether other sectlons are applicable, please complete
items 27, 28, and 9 of scetion II; itews 37, 38, and 39 of section.
IV; and iteus 1O, L1, b2, I3, and LlL of sect

SECTION I:
1, Name of your church broadcast (other than "3how of" Blessing"):

2. ILength of progran: 5 min, 10 min, 15 nin, 30 nin, nin,
3. Radio s Television s Simulcast .

T

i, Broadcast days: Sun, llon, Tues, Ved, Thurs, _ Frid, Sat.

5. Broadcast time of day: A, P,

6., Station call letters: o

7. Is the program produced in cooperatlion with other churcines? .
How many? + I1lazarene? . Other denominations? .

8. Is the program scheduled under th “suspices of a local ministerial
allience? .

9, Are you billed at comuercieal rates? e« Special religlous rates?

10, Is time doneated by station as a public service? "

11. Lescribe typical program format: -:=z"0 ' =
(exerple) opening ennouncement 1 min )
rmusic 2 nin
announcements 2 T
msic 2 min
sermon Ii% min
music 2 nin

clecsing announcement 1 nin

12, Is procram a broadcast or rebroadcast of __ All or Pii worship service

——

13, Type of rmsic: Tocal live . TLocal tape_ o Records o

——

1. Describe spolen messege: Sermon___ Drama___, Interview___,
scussion , Hevs commenbtery —, Other (describe) "

promotion: Jord ¢f mouth . Church bulletin. ‘. Radio

J..L - . oy
tisnents . Television advertisements « Other é

16. Thabt ace group does your progran reach? Children Teens
T [ict} i : 3 2
College, __Perents, Rotired, __ Cther.

17. Listencr response: Ixecellent  , Average__ , Less than
averanse s Don't know « How detCPM¢neﬂ? °




1k

18. Program goals: (rank in order of inwo:tance)
Evangelize the nonChristiean,
___Reclaim the backslider,
~ Build Christians up in the Faith,
Boost attendance,
Relate the Christiasn message to current social problens.
Rallying and unifjing the local church,
isducation in Bible, theology, end doctrine,
Inhance the image ol the local church in the comnunltj.
A service to snut-ﬁns.
incourage genecral acceptance of Christisnity in the comrmunity.

lll

|

I,Il

©_ Other o
SECTION II:

19. Do you sponsor "Showers of Blessing'"? o

20, Individuel sponsorship? . With other churches?__, How many?___ .

21, Program pald for at commercial rates? o At special religious rate

22, Does station provide free tine as a public service? .

23+ Broedcast tine: All Pii e Day of week: o

2L, Station call letters: .

25, Listener resvonse: Excellent o, Average__ _, Less than
averase_ _, Don't know .

26, How deternined? =

27. Program goals: (rank in order of lmportance)
Tvangelize the nonChristian,
Reclaim the backslider.
—Build Christiens up in the Faith,
____Boosty attendance.
Relate the Christian message to current soclal problems,
~ Rellying and unifying the Tocal church.
~“ducation in Bible, bi neology, and doctrine,
Bnhance the image 01 the locsl church in the community,
T A service to shut-ins. . ;
—___neourage general acceptence of Christianity in the commmunity,
Other : .

28, You evaluotion of the succecs of the vrogram in neeting these

[=3

goals: : _ 5

29, ‘et age group does the program reach? Children. Teens,
__College Parents, _“;ﬁuired, __Other,

"t.:;
30, How is breadcast tied in with the local church progran?
31. Prozram prowntisn: Jord of mouth . Church bulletin____. Radlo
advertiscments & 1e]uv1ﬂ*3n sdvcrtisements " Otncr___.
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SECTION III: 3
32, Do you have a schedule of spot announcements on radio TV ?

33. How many per week? ”

3le At vhat times of day? : .

« Iurnished by statlon as public service? _

3

35. Spots purchased

36, Do you place news items with radio or television stationg?

SECTION IV:
socio~-econonic makeun of your congregation:(rough %)

37. Describe the
' ___Class I (Yeelthy from inheritance~college g;a&s socially elite)
— Class II(Y cTI—u)—do-ucollc’e grads-managerial class)
T Class ITI(: nﬁll propr jetors-white collar-skilled namnual labor)
T TClass IV(Semi-skilled=factory workers)

Class V (Unskllled manual laborers)

38, Religious composition of your area of influence: (rough &)
___Catholic
Protestant
__Jewish
___Other
__llone

39, Size of local church: Sunday Schiol Attendonce. AL
worship service attendance, Cpurbh nmemhership o

SECTION Vi
10, Your breadcasting background:
Practical experience:
College broadcasiing courses
Special seminars etc,

i1, Your educational background:
Bible School
_Religious liberal arts college
___bpcul 2r libercl arts college
____Seuninsry

L2, How much ”V do you watch in a week? hours, How much radio
do you 1listen to in a week? hours,

13, Fow should radio cnd TV time be ellocated to the chuvch?

i, Your generszl comments about religious broadecasting: (for the
local church, the international church, and organized rcligion
in zeneral, Vhat are we doing; what can we do)

& 7 - =y
LEUPE nagie




Father __ liother  Child___ Single male adult____ Single Pemale adult__

1. How long have you been a Nazarenc? Years o

2. Are you a high school ﬁraduate?__;Collewe graduate?_ .

3¢ Do you listen to "Showers of Blesulng9” Seldom__Occasionaly Always__
(Skip to ;* 12 if negative answer here) T Neer

ll. Do you have chiBiren at home? . Ages a

5. Do they listen to the broadcast? .

6. Are you satisfied with the time of day and week of the broadecast?

Te Vhat time would you prefer? .

8., What do you like most about the broadcast? iusic?__ liessage?___ e

9. How does the program help you? -

10. Do you think the progran reacﬁes non-church members? .

11, Do you think the program reaches young people? .

12, Is the progrem promoted in your Church? Hovr? Bulletin?_
Pulpit? ° News Letter? Other? .

13. Do you listen to or watch other religious programs on radio or TV?__

17.

18.

T""'"["

SNVER TOLEPHONE SURVEY
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Vihich ones?

Do you feel that broadcasting is a good
with the CGospel niessage?

to reach people

macn TV do you watch each day on the

Fow
hour? One hour?  Two hours? Three hours?
How much radio do you listen to each day?

One Iinur? Twro hours? MTree hours? Ou

To you restrict the TV vi
nildren? . How?

average?

Less than
e ? °

Tess than an

Other?_ﬁ %

an nour?

———

e

ewing or radio listening of your
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ABSTRACT

As a broadcaster, and a church lay leader, the
investigator saw a need for a more effective use of com-
munication media for Christian purposes. The paper was
conceived to furnish a background for the present state of
Nazarene church broadcasting, and in the light of current
theory, to offer suggestions for a better understanding of
the role radio énd television can play in furthering
denomination goals.

In order to provide an indication of the church's
motive% and goals, the founding and growth of the denomi-
"nation was briefly traced. The Church of the Nazarene is
a comparatively small, evangelical denomination formed out
of the amalgamation of various "holiness" groups formed
following the Civil War. The church's distinguishing doc-
trinal characteristic is a belief in "sanctification" as a
second work of grace. The denomination is committed to a
dynamic foreign mission program, higher education through
denomination colleges, a lay-clergy balance of power, sa
spirit of freedom in worship, and the principle of social
change through individual regeneration. The major goals
of the church involve the conversion of non-Christians,

and the building up of Christians as effective witnesses.



In sketching the growth of religious broadcasting
in America, the paper identified the significant efforts
of local churches, denominations, non-denominational
broadcasters, and church councils. The role of the net-
works in religious broadcasting was identified along with
a consideration of the major organizations representing
the liberal and conservative factions of the church. The
conclusion was that religious broadcasting plays an impor-
tant role whether viewed from a local or an international
perspective.

The growth of broadcastiné in the Church of the
Nazarene was documented. Most important in this consider-
ation yvas the "Showers of Blessing" program and its
Spanish counterpart, "La Hora Nazarene." While the denom-
ination feéls these frograms have performed a vital serv-
ice to the church, the role of missionaries, colleges, and
individual local ministers is not overlooked. Scattered
here and there throughout the denomination are individuals
with more than ordinary sensitivity to detérmining the
proper role of radio and television.

The results of a mail survey to ministers through-
out the United States and Canada indicated enthusiasm for
church broadcasting, bul a2 general feeling of inadequacy
as to the most effective way to use the media. A tele-

phone survey disclosed the Nazarenes in Denver did not



generally support the program of the general church, due
partly to a lack of promotion by area ministers.

The review of the literature on communication
theory revealed a change in orientation from the old
"cause and effect™ relationship to a more realist approach
that tskes into account the function served by the media
and the gratification the individual receives from them.
The ramifications of this concept are widespread and pro-
vide a framework for extensive research to determine how
the media affect individuals. The overlying effect of
media usage appears to be in the area of reinforcing of
existing listener opinion as opposed to the changing of
attitudes.

The consequences to the church of these current
thoughts aﬁout communication weée considered. The conclu-
sion reached was that the Church of the Nazarene must con-
tinué to question its usage of the media in the light of
ité affirmed goals. Misconceptions as tp audiences, pro-
gram goals, and the ability of radio and teieyision to
change firmly held beliefs will be removed only as the
church avaiis itself of the results of the ongoing media
research and seeks the advice of professional personnel in
the broadcasting field.

The paper concluded on a cautious note, recognizing

that in the area of religious communication at least,



technique is not enough. There must undoubtedly be a
reliance on the Spirit of God to communicate His message

to the hearts of men.



